
Ai Search Visibility Challenge: 
Day 3: The “New” Off-Page: 

Building Your Trust 



Join the Facebook group!

https://www.facebook.com/groups/684160907601933/


Want Help Setting This Up
And Maintaining It Monthly?

Done For You Ai Search 
Visibility setup + monthly 

optimization beta. 

carrot.com/ai-seo



2 Quick Reminders… 

- Upgrade to VIP: Get recordings + day 4 
VIP Q&A. 

- Just $99 + FREE Month of your first month of Carrot

- Activate Carrot: Day 2 is about dialing in 
your website. Get your Carrot site 
launched today to get a jumpstart

https://my.carrot.com/create-account?bundle=3-day-challenge-vip


What we’ll dive into today… 
● Trust Triangle: What Ai wants to see in your 

website content
●



“AI doesn’t just read your website — it 
studies the world’s opinion of you. Real 
voices, real reviews, and real presence 

build the trust both humans and AI 
reward.”



“You don’t have to out-size national brands 
— you just have to out-prove them.

Real local proof, structured and fresh, 
beats generic brand noise every time.”



Trust Triangle 
Online presence / 

data
Demonstrated 

outcomes/reliability

3rd party 
validation / proof



 Web mentions (0.664) correlate much more 
strongly than backlinks (0.218).

 The top 3 correlations are all off-site 
factors: brand web mentions (0.664), brand 
anchors (0.527), and brand search volume 
(0.392).

 



4 Key Principles Ai 
Uses To Measure 

Off-Page Trust









Ai Maps The “Entity Web”
AI maps the business across every mention — reviews, 

social, forums, YouTube, local citations.
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website
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YOU



Diversity Matters
Brands cited across multiple trustworthy surfaces (news, 

Reddit, BBB, YouTube) rank higher in AI Overviews.

reddit

GBP

website
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Local links
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YOU



Reputation Is Key
AI uses sentiment + recency + authenticity to judge brand credibility.



Consistency = Confidence
Mismatched NAP, conflicting reviews, or outdated info 

lower “trust confidence.”



1. Reviews
Sentiment and Freshness



Continue generating reviews. 
LLMs depend on fresh, authentic, user-generated content. Regular 

reviews help your business stand out in AI-powered lists.



1. Reviews
Some tips… 



Leverage Reddit, Quora, 
GBP Reviews To Engage

(Ai models want to see you engage)





2. Reddit + Engagement
Find + engage in community convos



Some tips… 
2. Reddit + Engagement



3. YouTube / Video
Brand presence in videos 



Some tips… 
3. YouTube / Video

https://www.arborviewhomebuyers.com/


Brad is having his best year 
ever, and consistent Ai leads

https://www.youtube.com/channel/UCmjgzqpcZbj76az82ipCOww/videos


Local mentions and links
4. Hyper Local Links



4. Hyper Local Links
Some tips… 



Get Quality Local Citations / 
Credible Mentions



Which ones to pick?



Why does Ai has a 
bias towards 

national brands?







Lets Execute 3 Key 
Things Today



Day 3 Action Steps: 
1. Reply to any reviews that don’t have a reply. Put 

customer Review Engine in place. Generate 5 
additional reviews over the next 30 days

2. ID 3 hyper local site links. Join Chamber of Commerce

3. Create “About” video + explainer video on your 
primary client situation. Add to site

4. Check Reddit for any brand mentions + engage. 



Let me know in the 
comments below!

What’s your biggest takeaway from today? 

What will be the most valuable for you today and 
how much will that be worth for you if you just close a 
few extra deals from it? 



2 Quick Reminders… 
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