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CHAPTER 1 
HOW MAKING SMALL CHANGES AND IMPROVEMENTS CAN 

GAIN YOU THOUSANDS 

Today’s housing market is more competitive price-wise than 

it has ever been. In this environment, it’s on the seller to go 

that extra mile to ensure their house stands out from the rest. 

The homes that stand out sell the fastest, for close to or even 

above listing price. But it doesn’t have to take forever or cost 

an arm and a leg. 

The good news is that dis-tinguishing your property can be done with some self-

labor and little cost. In selling a home, there’s no reason that you shouldn’t bother 

to do these small things that can improve your sale price by probably thousands 

of dollars. 

This book is a look at the extra steps you can take to earn that extra money on 

your sale. These are proven methods to raise the sale price of your home. Home 

staging and these other strategies are backed up by statistics that prove the 

importance of these extra steps. 

Following these steps will not only improve your home, but will also make it 

much more welcoming to your audience during a drive-by or walkthrough. The 

improvements will affect its online presence a great deal, as well. 

Nowadays, there are so many media platforms where houses are advertised that 

it’s even harder to make your home stand out. That puts the importance of the 

home’s appearance even higher. 
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There are plenty of options on how to get this done. You can do it all yourself, or 

choose a professional stager or a full staging company, as many are available in 

most cities. Consider even a property stylist, since it will make your house stand 

out that much more. 

WHAT IS “HOME STAGING?” 

Home staging is preparing, dressing up, and presenting the for-sale house to 

appear especially attractive and extremely welcoming to any prospective buyer 

you might have. 

To avoid investing in new furniture (some do, or rent exquisite furniture) and 

avoid spending thousands of dollars (some do) on this project right off the bat, 

your or your professional home stagers first step is to do as much as possible with 

everything you already have in your house. 

At base, home staging is about creating more space by clearing clutter, 

unnecessary objects, or furniture, giving the rooms a fresh, neutral color, and 

making any repairs you deem important. Replacing carpets and floors is another 

common occurrence. 

The priciest items will probably come with making updates and repairs inside and 

outside your house. The least costly bits are maximizing your space by moving 

objects around and cleaning/clearing your house out. Rearranging existing 

furniture, cleaning the inside and outside of the house, as well as the rooftop, are 

some of the simple steps involved in this process. 

An important part of staging is choosing new accessories and furniture to dress 

up your newfound space, creating a welcoming and warm environment. Your 

worn-out couch and easy chair imprinted with your television viewing hours 

aren’t your best home-selling features. 

Home staging makes prospective buyers see all the possibilities of purchasing the 

home and living in it. They need to be able to imagine their own lives taking place 

in each part of the home. 

Money spent on staging shouldn’t be considered as waste, but should as an 

investment or cost of doing business — and it will be recovered when the property 

is sold. It will pay off in the long run, when the homes perceived value is boosted. 

DOES HOME STAGING REALLY WORK? 

According to the information from the Real Estate Staging Association, properties 

that are well-staged professionally and look more appealing spend about 75% less 

time on the market. They are most viewed by buyers as “well-maintained” and 

“must-see” houses, and are subsequently sold at a higher price. 
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When it comes to acquiring real estate, most prospective buyers imagine or think 

they can overlook empty rooms or poor decor and see only potential, but they 

really can’t. This is the main reason that successful builders use model suites and 

model homes to sell their projects. The sole purpose of this is to make it easy for 

prospective buyers to envision how they’ll live in the house. It gives an example 

of the type of comfort and life that these prospective buyers can have in the house. 

WHY CHANGING THINGS AND MAKING SMALL 

IMPROVEMENTS CAN GAIN YOU THOUSANDS 

Experienced home sellers discover that the same principles from modeling a home 

are also useful in the resale market; therefore, they rely on professional home 

stagers to ensure they sell at a higher price and get off the market quickly. 

When hunting for a house, home buyers start with a reasonable list of prospective 

properties, but the house they buy is often chosen mainly for emotional reasons 

(except for investment properties, for which they have no plans of inhabiting). 

The goal of staging a project is to ensure prospective buyers see the great 

possibilities that owning the house will bring them. The prospective buyer can 

walk into the home and experience that “Finally, here’s my dream home!” feeling. 

If potential buyers are pleased with the house, then they’re willing to look beyond 

some of their predetermined “must-have features.” That’s why it’s so important 

to put minute details into consideration. Small things that you might overlook — 

such as personal memorabilia, overcrowded rooms, ugly doors, or dripping taps 

— can disengage the buyer emotionally from the home. They’ll begin to think of 

all the problems they’ll have to face later, and they immediately shift their 

attention to the next appointment while writing off your house as a realistic 

possibility. 

The greatest motivator for someone to make an offer on your properly is a 

connection they make with it while imagining their life there. If this can be 

achieved, then you just might have put an end to the buyers’ search for their 

perfect choice. Your motive is to keep them a bit restless, with the feeling that if 

they decide too late, someone else will take away their dream house. 

HOW YOUR LISTING SHOULD LOOK ONLINE 

This might be the most important aspect in the Information Age. Most prospective 

buyers first look online for what they want, before ever employing the services of 

a real estate agent. 

From a survey carried out, 90% of home buyers in the U.S. first search for houses 

on the Internet. Therefore, when you’re listing a house, the photos need to be 

captivating to the buyers — so much so that they can’t wait to see the house in 

person! 
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It’s not necessarily required to buy new furniture during your home staging. You 

can make do with what you have available, but pieces need to be rearranged in 

ways that’ll look appealing to potential buyers. You should be careful while 

spending on a house that will be sold; work on the important items to make the 

house appear impeccable. If not, you may even end up spending money and still 

getting low offers, thus coming out upside down on the deal. 

If your spending is done appropriately by changing out some worn-out things and 

improving other facilities, you stand a better chance of selling your property 

quickly, and at a price that will earn you even more money than had you not made 

the expenditures in both time and funds. 

SUMMARY: CHANGES AND IMPROVEMENTS TO MAKE A 

DIFFERENCE IN THE SALE PRICE 

There are many things you’ll need to do to get your 

property ready for the market to maximize your selling 

price. The top item is get rid of your clutter. A home 

that’s well lived in becomes cluttered with excess 

furniture, wall hangings, and personal items, not to 

mention items stored in basements, attics, and 

crawlspaces. This may keep you from realizing how 

cluttered it will appear to strangers. 

Culling this material might be difficult, especially if you don’t have a lot of time 

to decide on what to keep or what should be thrown out. My advice is to keep 

your emotional attachment to your things low. Looking at it from a theoretical 

perspective, staging looks simple and less expensive. However, many 

homeowners find it hard; it’s often difficult to see things objectively when you 

love them. 

Here are some basic rules for proper home staging: 

•  Your house must be clean. "Sparkling” should be the right description 

for the condition of your house. It should never be 10 years since the outside 

of the second-floor windows were washed. Floors must look brand new. This 

is often achievable (and only feasible) by employing a cleaning crew’s 

services. It’s even considered a good investment to have your cleaning team 

in weekly to inspect and freshen while your home is for sale. Your windows, 

chimneys, shutters, and other places should be professionally cleaned outside 

and inside the home. 

• Fix or replace broken or worn-out items. Having a cracked tile or a 

dripping faucet will send a wrong impression to prospective buyers — that 
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the home has been neglected. Replacing or getting these (small) items fixed 

before putting your house on the market is critical to your sale. 

• Get rid of clutter. Make use of the “50% Rule.” You get rid of clutter in 

your house by at least half. Since we all tend to love our stuff, this might be 

the most difficult rule of all. Our stuff reflects our hobbies, memories, and 

values. Unfortunately, clutter doesn’t sell a home; in fact, it hinders the sale. 

Clutter also makes a home seem disorganized and smaller. 

I opened the garage to a house we were considering making our own home 

to find a partially dismembered deer in process of the homeowners hunting 

and taxidermy hobby. We didn’t consider the home any further, although it 

was equal in most ways to others we liked. We just couldn’t get past that dead 

deer in “our” garage. 

• Using neutral colors. It’s well known that using neutral colors sell. 

Conveying an image of neutrality and quality is important. Prospective 

buyers walk through your home, imagining themselves as the owners. While 

you might have enjoyed a unique paint scheme, buyers won’t be engaged 

enough to envision their own lifestyle in that hue. Painting your home with 

odd or loud colors can turn buyers off. They might not be able to imagine 

living in your home with those colors if they don’t suit their personal tastes 

and style. 

• Depersonalize. Get rid of objects that your prospective buyers could be 

personally offended by. For instance, religious and political items may turn 

off groups of potential buyers, especially if they have different religious and 

political backgrounds. As mentioned, the process of acquiring a home is quite 

emotional, and you want prospective buyers to attach emotion to your home 

by making it possible for them to see themselves as the owners. 

Staging a home should cover every area of the house; however, there are 

some specific places you need ensure are in their most excellent state — i.e., 

the entrance to your house, the kitchen, the bathroom (s), and all toilets. Most 

buyers put more emphasis on these areas. 

If you can make changes and small improvements in your home, no doubt 

you’ll be rewarded greatly for your efforts. 

 

• • • 
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CHAPTER 2 
HOW MUCH MORE CAN STAGING GET YOU? 

Now you know what home staging means, and have an idea of what it looks like 

and its place in home-selling. However, you might he still skeptical about the 

worth of the time, effort, and money. After all, does "staging” a for-sale house 

really make a difference to buyers? Don’t they see past the toys on the living room 

floor and see their own children’s toys there? Do most people care that the house 

looks “lived in” at a showing? After all, they know it will be emptied before they 

move in, oral, least understand that real people live there and that they’re not 

shopping for a museum. 

Won’t people see past a collection of butterfly magnets on the fridge and just see 

the fridge that comes with the house? 

For better or worse, the answer to these questions is a resounding “No!” 

Recent data on home staging shows that 9 out of 10 people can’t see past what’s 

in front of them to envision something different, whether it’s a collection of 

fishing trophies in the living room or a completely empty space. People have a 

hard time separating what’s there from what they’ll bring when they move in. 

Frankly, home shoppers likely don’t even want to see what it’ll look like with 

their furniture in it. What your potential buyers really want is to know that their 

new home can be made to look like the beautiful set pieces one can see on HGTV. 

Perhaps it’s not fair, but it’s the reality of the world We live in. 
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It doesn’t need to cost a lot of money to adequately stage a home for sale and will 

almost certainly result in getting your money back, plus some. Which raises the 

question, “How much money am I going to get out of this?” 

While it’s impossible to predict specifics, recent data from the National 

Association of REALTORS® (NAR) and the Real Estate Staging Association 

(RESA) show that staging your home is likely to sell the property faster (and time 

is money) and will also bring you a higher price than if you don’t stage. 

Let’s look at some data. Anecdotal evidence and smaller surveys had been 

suggesting for years that staging was a surefire way to set your home apart from 

the pack. However, it wasn’t until January 2015 that NAR published a report, 

updated in 2017, that provided reliable facts on the growing trend and its effect 

on home sales. 

In that report, it was shown that 49% of agents witness their buyers being affected 

by staging in almost every instance, with 47% reporting that at least some buyers 

have been affected. 

This means that removing the clutter and putting on a 

fresh coat of paint before your agent even begins taking 

pictures for the listing will almost certainly result in more 

people being willing to stop looking at your house from 

Zillow and set up an appointment to view it in person. 

In fact, a large portion of agents reported in the study that their buyers were more 

likely to walk through a home if they first viewed it online — assuming, of course, 

that the photos represented a clean, modern, and overall appealing home. 

Another positive effect of staging is that buyers are more likely to overlook faults 

in the property. This was reported by 28% of agents, meaning that a tastefully 

staged home can lead to a buyer overlooking things, like a smaller backyard, or 

the lack of the skylight they were hoping for. 

Even more important is the amount of time spent on the market. According to 

RESA, a home adequately staged prior to being listed will sell in an average of 42 

days. A home listed without being staged can spend as much as six months on the 

market. For anyone who has ever tried to sell a home, any time that can be saved 

in this stressful process (some say it’s more stressful than divorce!) is precious 

time indeed. 

What about the money? How much more can going through the effort and expense 

of staging really gain a seller? The responses vary, but according to NAR, most 

Realtors® say that staging yields higher selling prices, ranging from 1% (29% of 

the time) of the value of the home, all the way up 20% (3% of the time). On 
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average, for an investment of 1-3% of the home’s value, a seller can expect a 

Return on Investment (ROI) of 8-10%. 

Then, there is the faster sale. Time is money. As stated above, if you’re able to 

sell your home in a mere six weeks instead of a massive six months, that’s likely 

to be thousands of dollars in mortgage, utility, and insurance payment money that 

doesn’t have to be spent on a house you no longer think of as a home. 

Even if you happen to live in an area that’s currently enjoying a seller’s market, 

staging is still critical, ranging on imperative. Staging your house — making your 

home more appealing in the buyer’s eyes — is the factor that can positively affect 

the would-be buyers and possibly lead to a bidding war between them. That means 

a higher selling price for you; it also would make a quick sale even more likely. 

The facts are clear: staging your home prior to listing is almost guaranteed to bring 

you a higher price, and to get you out of your old house into a new dream home 

in as little time as possible, making staging a more than worthwhile investment. 

WHERE TO SPEND? 

By now, you might he convinced that staging your home is an important part of 

the home-sale process and worth doing. And while we’ve touched on it briefly, 

the nagging question remains: “How much does this all cost?” 

The answer, of course, will vary depending on your market and how much work 

your home may need. To get an idea of what sort of things you should focus on 

in your own market, work with your agent, and, if possible, a professional stager. 

Your own eye can tell you a great deal. Take a drive around your neighborhood. 

Take note of the homes for sale. You’ll see a wide difference in the outdoor 

maintenance and upkeep at homes with “for sale” signs. Siding will be new or 

freshened, walkways will be without cracks, and the landscaping will look 

professionally done. If house for sale looks dilatated or “lived in,” you can bet it 

will sit on the market longer and sell for a less-than-desirable price. 

While the expense of appropriately staging your home for sale is not a small sum, 

it’s one that many will be able to afford. However, where to focus and how much 

money to spend on a particular area are questions that should be answered. 

 

INTERNAL STAGING 

Staging the inside of a home can be very expensive if you are going for that 

finished, model-home look and need to build it from scratch. However, it can be 

quite inexpensive if you can think creatively. 
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The key is to focus your time and energy on where it will be the most effective. 

The living room is one of the most effective areas to stage. It can cost as little as 

a $30 can of paint and a few fresh plants to give your room a whole new look. 

This is particularly important. How easily buyers can see themselves in the 

home’s main gathering space is sure to affect that ROI we discussed earlier. In 

addition, the fact that kitchens and bathrooms sell homes is a maxim that has been 

repeated, over and over. 

The NAR study shows that this cliché is actually true. Making these rooms more 

appealing need not be expensive. Nearly any surface can be painted, as long as 

you find the right kind of paint to stick to the surface that you’re trying to freshen 

up. Other improvements, like new towels and new hardware for the cabinets, are 

simple to do, and combined, shouldn’t cost more than $100. 

A simple thing you can do anywhere in the house is to improve the lighting 

throughout the home. There is no need to go for the expensive LED bulbs; just 

focus on ensuring the highlights of your home are sufficiently well-lit so that it 

will create a warm atmosphere — $20 of new incandescent bulbs will go a long 

way to giving your home an expensive — but effective — makeover. 

CURB APPEAL 

Curb appeal represents the first impression your buyer will have as he or she 

comes up the driveway. You should plan on spending a little money here. 

Consider painting your doors and trimming your yard, getting some new plants, 

or even adding something extra like a decorative fountain. 

Creating a positive first impression will have a big impact on how your buyers 

will view the rest of your home and will affect the price in a positive way, as well. 

NEUTRALIZATION AND DEPERSONALIZATION 

This largely falls under the heading of internal staging; however, as the most 

important part of the staging process, it deserves a separate mention. You no doubt 

have heard of decluttering. That's what this is, but focus on the items that are 

uniquely yours. As you can imagine, it doesn’t cost much. 

If you don’t have an “out-of-the-way” place in your home to store boxes, a storage 

unit will run $50-$100 a month. Keep in mind that if your home is staged properly, 

you needn’t worry about the expenditure for more than a month or two. 

The benefit is that decluttering preps the home in such a way that your mark is 

minimized as much as possible, allowing the buyers to visualize themselves in the 

home. In fact, 81% of agents report that staging accomplishes exactly that, and 
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the more easily a buyer can see themselves in your home — the easier the home 

is to sell. 

FURNITURE 

Furniture placement doesn’t cost much, especially if you’re able to move items 

around the house. However, you may need to replace or remove items that are 

damaged or worn. 

You could buy new, but a better solution might be to rent furniture for the time 

that your home is on the market. While it’s true that this can run in the hundreds 

of dollars, this step can more than pay for itself. Remember, an investment of 1-

3% of home value leads to an 8-10% ROI. 

FIOME VALUE INCREASE CHART 
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CHAPTER 3 
USING CURB APPEAL TO SELL YOUR HOME FOR MORE 

Curb appeal, the overall attractiveness of your home when standing on the street, 

is critical when selling your home. Your landscaping, the physical exterior, and 

the facade of your home are all important aspects that need to be assessed, 

considered, and improved. This is vital if you want to sell your home for more. 

WHY CURB APPEAL GREATLY AFFECTS THE SALE 

A potential buyer is looking for signs indicating how well the home has been kept 

over long periods of time, and might be influenced by signs that show the type of 

person currently living there. Beyond aesthetics, the buyer is looking for evidence 

of wear, tear, and neglect. 

Starting at the very curb, a well-manicured lawn and fresh appearance of the 

exterior demonstrates that the homeowner is up to an appealing standard, and 

shows that the current homeowner takes pride in the property’s aesthetics. 

Where buyers drive up to see your curb appeal as subpar, there’s a very good 

chance that they’ll take that sole impression and go elsewhere. Selling a home is 

similar to selling consumer good in that regard — packaging sells! 

Most buyers will look online first to see some general photos of the interior and 

the exterior. Having good curb appeal and attractive photos posted within your ad 

will help to interest buyers right away, so that they’ll make an appointment with 

you or your real estate agent to come see your home. 

Keep in mind that even if the interior of your home is kept up-to-date, in good 

repair, with perfect plumbing and electrical work, and is decorated nicely for 

appeal, the exterior and curb appeal of your home will influence a buyer’s decision 

before they even enter the house. 

HAVE A WELCOMING WALKWAY 

The path to your front door serves as an “ambassador” for your home. It’s 

important that it be beautiful and pleasant to look at. Your walkway is the “red 

carpet” to your door. Ensuring it generates the right first impression for 

prospective buyers will surely gain you points in the real estate sales arena. 

The pathway, landing, and your front door should all blend together to provide an 

appealing journey from your street or driveway up to your house. 
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If your home’s style is Georgian, Greek Revival, or Colonial, try a straight path 

that goes from the sidewalk straight to your door. With a straight path, you can 

avoid a mass of boring concrete by decorating the lane with soft landscaping, such 

as flower pots or beds. 

You have a better opportunity for charming buyers if 

you add curious boulders, interesting trees, plant 

groupings in vibrant colors, or even a fountain. 

If you’re looking for something that’s more unique, a 

wood walkway will do the trick. Cedar, redwood, 

cypress, and teak are all weather-resistant types of 

wood that are perfect for creating a beautiful walkway, 

and are easy to work with. 

For a wooden walkway, you’ll also need pea gravel or stone as a base. Wooden 

walkways have minimal upkeep, as you only need to stain and seal once every 

year. 

Whatever you decide to do with your walkway, ensure there’s no overgrowth 

anywhere, especially around the concrete or wood itself. 

Note that incorporating too much in the way of lawn decoration will make your 

walkway look cluttered and disorganized. If you’re going to decorate your 

walkway, go easy on the decorations and lawn ornaments. Keep a decent balance, 

keep it elegant, and don’t go overboard. 

Though having some is a cute, fun idea that helps to make gardens and walkways 

pop, it’s a terrible idea to bring in an entire army of them. Keep to a limit of four 

or five, depending on how big your walkway is, and how full of flowers, rocks, 

trees, and other aesthetics it already is. 

THE IMPORTANCE OF YOUR FRONT DOOR 

Painting your front door in a color that’s both eye-catching but neutral, as well as 

matches the overall style of the exterior, is a great way to add curb appeal to sell 

your home for more. Additionally, a contrast between the overall facade of your 

home and the front door will amp up your curb appeal. 

For example, if your house is white or gray and has black shutters, painting your 

front door reel will create a more mysterious essence to it, and bring more beauty 

to your home — as will adding a wreath on your door, a potted plant by the 

entrance, or having boxed planters lined up on your porch near the front door. 

This creates a more positive, free-flowing atmosphere, therefore making your 

home look more appealing to buyers. 
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Ensure your front door has a fresh coat of paint, that the knob is polished, and that 

any pieces that need replacing are replaced before your home is put on the market. 

Your back door needs attention too. For example, if you have a sliding screen 

door for your backyard, check if it needs a new screen or if it needs to be 

repositioned on the tracks. 

There’s nothing worse than having something fall apart or not function properly 

when there’s a buyer in your home, especially when it comes to the doors, both 

front and back. 

A WELL-MANICURED LAWN MAKES THE DIFFERENCE 

If your lawn is withering, has dead grass, or is riddled with 

weeds, buyers aren’t going to be attracted to your home. 

Therefore, it’s extremely important to have a lawn that’s 

well-manicured and shows off just as much beauty as the 

rest of your home, and shows the buyer the home hasn’t 

been occupied by a negligent owner. 

However, a lawn that appears to be too high-maintenance can also be a turnoff. 

It’s best to go for a look that’s both neat and attractive. You don’t need to go 

overboard with the lawn care, but have the grass trimmed nicely and regularly 

check that it’s healthy. 

A simple garden somewhere around the perimeter of your home is also a great 

idea. You can plant flowers with bright colors to really lighten up and bring a 

joyous feeling to your lawn area. 

If you have a garden, or want to add a special touch to the landscape, throw down 

mulch in a darker color, such as a solid, dark brown. Mulch helps to neaten things 

up and gives the area a clean feeling; generally, mulch always looks good in any 

setting when set down the proper way. You can’t go wrong with mulching, as it 

adds great curb appeal. 

One thing to avoid when it comes to this area of curb appeal is having too many 

lawn ornaments. It’s appropriate and appealing to have one or two in your garden; 

however, if you have trinkets and other ornaments all over the place — especially 

garden gnomes — it’s going to look tacky, cluttered, and just, well, wrong. A field 

of lawn gnomes will limit your prospective market to lawn gnome aficionados 

only! 

Even though the buyer obviously knows that lawn ornaments don’t come with the 

house and the lawn, they could still hesitate and walk away, based on pure 

tackiness. 
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BACKYARD APPEAL IS AS IMPORTANT AS CURB APPEAL 

By the time a buyer gets to the backyard, their decision already will be influenced, 

but that doesn’t mean you should skimp on the backyard appeal. 

Once a buyer reaches the backyard, they will try to envision themselves relaxing 

in the sun, having family and friends over, and playing with their children or their 

pets there. Making a good impression with your backyard is crucial to a great 

offer. 

To ensure your lawn looks more than acceptable, go over it with the lawnmower, 

add grass seed and fertilizer, then give it a good drink of water. If you have a pool 

or a hot tub, ensure the cover is off and the water is sparkling clean. 

It also doesn’t hurt to add a few last-minute flowers if you don’t have any. Don’t 

go overboard, and clutter the yard with them, as it will end up looking messy 

rather than pretty and elegant. 

Patio furniture also helps to make your backyard feel more welcoming and will 

help the buyer envision themselves sitting outside with friends or family on a hot 

day, having cold drinks, and enjoying a conversation. 

You’ll want your backyard appeal to give the buyer a vision that speaks positive 

volumes. You’ll want prospective buyers to see themselves in the backyard every 

summer enjoying the weather and all that life has to offer — so ensure your 

backyard — not just your curb — is in top condition. 

YOUR DRIVE-BY APPEAL 

Potential buyers will quickly drive by your home or park out front and see it for 

the first time. To ensure your home has a good drive-by appeal, keep your 

windows and front door in top condition. You’ll also need to touch up your garage. 

The home’s exterior will need to be neatened up, like painting the door. When 

taking a quick drive-by to check out a home, minor details of the house itself stick 

out a lot more than you’d think. 

If your home is currently on the market, ensure the exterior has fresh paint, the 

lawn is well manicured without looking too high maintenance, your windows are 

washed, and that you don’t have any dead flowers in your garden. This is also a 

good time to trim or prune your trees. 

THE ROOF IS JUST AS IMPORTANT 

When it comes to your roof, don’t get up on a ladder and inspect it yourself (unless 

you’re trained in this area), because you’re probably going to miss something. 
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Bring in a professional who can tell you exactly what needs to be done on your 

roof, such as re-shingling. 

Improvements should be made before the house is listed for sale. In preparing to 

sell your home, be prepared for the repair funds, which you should be paying 

upfront. 

A savvy buyer will have the house inspected for any faults, so making all 

necessary repairs beforehand will ensure the process of selling goes smoother and 

faster. 

If your roof needs repair that you just can’t do prior to listing, get reputable quotes 

for the price of the work and deduct that cost from the sale price. This method is 

generally convenient for both the buyer and the seller, making the buyer at ease, 

knowing they can have items repaired and upgraded, should they wish to do so. 

IMPORTANT AND INEXPENSIVE REPAIRS TO MAKE 

When redoing your front door, it’s also important to improve all your hardware. 

Use metal polish on the fixtures of the doors, on the knob itself, and for all the 

metal components on it. Make the metal shine. 

Even though these may seem like little details, a big difference will definitely be 

made in how the buyer looks at your home. Even though this will also seem like 

a minor detail, get a welcome mat and a wreath that matches the overall interior 

style of the home. 

Obviously, the buyer might not stick with your style choice or theme — after all, 

every buyer is different — this will still help them to get a more home-like feel of 

the house and ensure they can properly envision themselves living here for 

decades to come. 

Replacing your light fixtures is also important when it comes time to sell your 

home. If you have outdated light fixtures, that’s exactly what the lights are going 
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to be reflected as on the exterior of your home — old and outdated. Buyers want 

to see that everything is fresh and up-to-date with the times, and not light fixtures 

that look like they have just come out of the 1980s. 

You don’t have to install the latest in light fixtures technology to make them look 

better. You can look for fixtures that match the current mounting system you have 

installed on your home’s exterior, so it will only be a replacement project, instead 

of a completely new installation that can get quite pricey. 

You can bring in more light if your home is still too dark. This helps make a 

beneficial impact when it comes to curb appeal, as well as to provide better 

security. Solar stake lights are inexpensive when bought from home improvement 

stores. No one is going to want to break into a home that has a well-lit exterior. 

Even though landscaping strictly pertains to the ground cover and plants around 

the outdoor area of your home, the exterior paint of your home plays a large role 

in the entire look of the property. Skimping on the paint on the exterior of your 

home is a great way to chase away the buyers. The best approach is getting a new 

paint job well before you plan on putting your home on the market. This way, the 

paint doesn’t look so fresh and new, but like you’ve been keeping up with it for 

years. 

The autumn season is the best time for repainting homes, as well as repairing 

siding and retouching chipped paint, because your landscape will have the best 

light to show in. 

Most homeowners selling their house assume that they should only have to pay 

attention to soft landscaping, being the lawn and the garden. That’s not true. 

Hardscaping is just as important, and refers to the driveway, rocks, sidewalks, and 

any paved areas around the home. 

Power-wash your driveway throughout the fall and into the winter months to 

ensure it gets a good cleaning all year round. That way, you won’t have to bring 

in professionals. 

Don’t overlook pool maintenance, even if the pool isn’t in use. Even in the fall, if 

you’re selling your home, pool maintenance is important. No buyer wants to see 

a dirty pool full of leaves, twigs, and dead bugs. They won’t be able to envision 

themselves and their family and friends enjoying a hot summer day in the pool if 

it’s full of debris. 

Pools need to have a chemical level that’s fully balanced during the fall, with any 

debris cleaned out weekly. 

Don’t overlook raking leaves. In addition to the curb appeal issue, should the 

leaves get wet, a pedestrian could slip and injure themselves on your property. It 
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could very well be a buyer. Therefore, rake up the leaves and avoid this 

catastrophe. 

USING CURB APPEAL TO SELL YOUR HOME FOR MORE 

When it comes time to sell your home, don’t skimp on the smaller details when 

you can use curb appeal to your advantage and get more out of the closing price. 

By having your home in its most pristine condition, inside and out, you’ll be 

closing the deal and raking in the cash in no time. Image is literally everything 

and the exterior of the home matters just as much as the interior. 

Curb appeal will do wonders for your selling price, and will ensure your home 

does not stay on the market for long. 

• • • 
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CHAPTER 4 
NEUTRALIZING YOUR HOME 

In looking to sell a home quickly and as painlessly as possible, the home seller 

must go through a process of removing the owners (or tenants’) presence from the 

house. This process is known in the real estate industry as “neutralization.” 

A more appropriate moniker for neutralization is “depersonalizing.” Essentially, 

your goal is to remove the identity of the home so that potential home buyers can 

picture their future in the home without the “thumbprints” from previous 

occupants. 

How does one go about neutralizing the home? Easier said than done. There are 

even limits to neutralizing a home. If you go too far, your home may appear cold 

and foreign to potential home buyers and they may have difficulty envisioning 

just what each room’s purpose is (or could be). 

Let’s look at the topics and nuances that can influence buyers to say “yes” to your 

house and close as soon as possible. 

HOME RENOVATIONS 

Having decided to sell your home and uncluttered, you may use your empty 

(emptier) house to make renovations to make it more attractive to buyers. 

This is a sound strategy; however, make sure 

to make reasonable limits to the time and 

money you invest on new flooring, new 

carpets, and updating old appliances. The 

best time to make home improvements is 

when you can enjoy them, and not just to sell 

a property. 

One idea to keep in mind is that decorative improvements you may consider — 

say, new blue carpeting — might be immediately removed by the new homeowner 

or might even turn off potential buyers. On the flip side, if you don’t take steps to 

repair minor faults, you can also turn off buyers, who don’t see charm, but rather 

work they’ll have to do (or have done). 

LOOK AT YOUR HOME WITH A BUYER’S MINDSET 

Those nicks, dents, and scrapes on walls and flooring have become invisible to 

you because you’ve grown accustomed to them. However, to someone just 

stepping foot into your home, a loose doorknob, burned-out lightbulbs, or stains 
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on the patio cause potential home buyers to assume that these are just the 

beginning of the problems that your home holds. 

A little bit of sanding and spackle can go a long way to getting your house up to 

snuff, and ultimately sold. 

REMOVE PHOTOGRAPHS, AWARDS, AND CERTIFICATES 

Although you may still reside in the home that you’re trying 

to sell, you must remove most of the traces that allude to the 

personality that you have “carved” into your home. 

This includes family photographs, awards, and certificates. 

Photographs and framed documents of marriages, children, 

and other friends and family tend to give the impression of 

a “claimed” territory. 

The buyer will see your life in the home, not theirs. It’s much harder for a person 

to picture themselves in a space having their own unique experiences for years to 

come when they are confronted with the same patio they envision you using with 

your family. 

Nothing speaks more to personality (and eccentricity) than collections. They tend 

to overwhelm the senses and create a clutter, diminishing the size of the room — 

both of which you definitely don’t want to put on display. 

Your goal is to help depersonalize your home so that house hunters can 

psychologically move into it. Leave a few nonpersonal pictures on the wall so the 

space doesn’t look so empty, but even generic paintings and photographs can 

serve the same function as that family reunion picture in Cancun. 

NEUTRALIZE YOUR BOOK COLLECTION 

Books can be a way of subconsciously conveying to potential home buyers the 

specific type of person that would thrive in the home. However, when selling your 

home, you should choose these books carefully. 

The rule of thumb is to choose “coffee table books.” Books that are generic yet 

appeal to the masses come to mind — think architecture, travel, history, and 

cuisine. 

Do not have controversial or deeply personal (such as religious or ideological 

literature) on display. Some topics can be divisive. And related to the previous 

topic, keep your photo albums packed away. 

TAKE DOWN ARTWORK AND COLLECTIONS 
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One man’s trash is another man’s treasure. While you may have made it a focus 

of your home to showcase your personality through your possessions, including 

artwork and items you collect, your goal is to appeal to the widest array of people 

possible to purchase your home. 

Just as you hide your books in case of offending a potential buyer, you should 

take down all artwork that could be considered remotely offensive. This includes 

artwork with political messages, nudity, sports teams, religious imagery, and so 

forth. 

Other accents, like family heirlooms, should be taken down, as well. While you 

might very well be proud of that mounted moose head from your grandfather, 

potential home buyers could be put off by hunting wild game. 

GET RID OF RELIGIOUS ITEMS 

While its certainly fine to be proud of your religious beliefs, affiliations, and 

convictions, not all home buyers will appreciate religious items on display. Some 

buyers might not be religious at all, while others may carry completely different 

convictions from yours, and might find such displays offensive. Buyers who see 

these types of displays may also make inferences about the types of neighbors you 

have. 

GET RID OF ODORS 

Our sense of smell can immediately conjure up both good and bad memories. 

While agents have used the lure of a freshly baked apple pie to entice home 

buyers’ olfactory recall, bad smells can have a similarly off-putting effect. What’s 

worse is that homeowners can become acclimated to the scent of a house, leaving 

them “nose blind” to potential smells. 

For instance, cigar and cigarette smokers typically view the smell of smoke in a 

home as familiar, whereas a nonsmoker might be put off by the same house. 

The same goes for mold smells, especially in basements, where it can seem like 

the house could be at risk for flooding from sewers or catastrophes (hurricanes, in 

proximity to flood plains, etc.). 

However, trying to mask these odors with a bottle of Febreze and air fresheners 

can work against you, as it seems to potential home buyers (rightfully so) that 

you’re only trying to cover up odors. 

Homeowners should actively work on eliminating the common sources of the 

smell, including pet odors (see below), mold, cooking odors, spilled chemicals, 

and so forth. 
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Have an agent or someone unfamiliar to your home give you an honest analysis 

of where particular odors might be lingering. You might be immune to them. 

While it might be somewhat embarrassing to realize that your bathroom smells 

less than pleasant, it can be even worse to have your home unsold on the Market 

because you didn’t want to replace the carpeting. 

REMOVING YOUR PET’S’ PRESENCE 

Simply put, pets are messy and of no help at all in selling your home. Pets are near 

the top of all the elements in a home that can cause damages. While they might 

be adorable and lovely companions, they also don’t have qualms about relieving 

any of their bodily functions and hair around your house. 

If you’ve taken the necessary steps of 

cleaning and removing pet dander, you may 

also want to consider removing the pet 

entirely by leaving them with friends, 

relatives, or neighbors, or even boarding 

them during an open house. 

Animals can present liability risks while showing your home, not only for bites 

and personal harm, or allergies, but an unknowing home buyer might let your 

animal out, which can cause you to miss out on displaying what’s important: your 

house for sale. 

Remove food and water bowls and pet toys and accessories from the home, as 

some home buyers may equate this with lower standards of cleanliness. 

Not everyone loves reptiles or spiders, so keep cold-blooded animals away during 

the open house. However, fish kept in clean fish tanks are acceptable (just be sure 

to get rid of any odors and to scoop out any dead fish ahead of time). 

Finally, some home buyers will preface their decision solely on their pet allergies. 

You should do your best to cater to them, but know that fully eradicating your 

home to a person with acute sensitivities might be beyond your reach. 

KEEP IT CLEAN 

While on the market, your house is a model home. It’s a challenge to keep your 

home clean while selling it if you still have to live in it. It’s important for best 

results in sale price to remove traces of your daily life. Little messes that are part 

of living (i.e. cooking, piles of mail, kids’ toys) can be distracting and leave an 

unkempt impression. 

It can be difficult to keep it in pristine condition each time a buyer wants to view 

it, so you may have to change your cleanliness habits until an oiler is made. Don’t 
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underestimate how a stack of laundry can negate all the effort you have put into 

presenting a neutralized home. 

For items of everyday use (toothbrushes, shampoo bottles, etc.), keep them to a 

minimum and keep boxes handy to store them, when needed. Clothing, especially 

out-of-season clothing, should be packed away, or at the very least, stored beneath 

beds. 

STAGING 

Neutralizing your home is part of home staging. Part of staging is setting up your 

home to reflect each room’s purpose or potential. It might be obvious to you who 

has lived in the home for years, but a prospective buyer might not be able to 

envision the purpose of each room without some leading. 

DON’T USE SHODDY FURNITURE 

Just as you want to ensure your home is spotless and tidy, you want your furniture 

to reflect this mindset. Having worn furniture that’s torn-up by age, usage, or pets 

will reflect poorly on your home’s appeal, even though the furniture won’t be 

coming with the house. 

There are professional staging companies that can lend furniture for your open 

house, so ask your agent for references. 

TOO MUCH FURNITURE 

An abundance of furniture can make your room feel much smaller than it really 

is. Stage your house sparingly, using one-third of the furniture that you normally 

display. This helps accentuate your home’s native architecture and provides an 

illusion of spaciousness. 

EMPTY ROOMS SHOULD BE STAGED 

It’s in your best interest to stage rooms to give potential buyers an idea of the 

room’s main purpose. If you’ve completely cleared out a room that once was your 

study, leave a simple display of a desk, table, and a lamp. This will communicate 

the “feature” of the room. 

Bare rooms simply are not inviting, as they seem unfinished. Also, the natural feel 

of empty rooms can create an “echo chamber” effect that might be unappealing to 

people, barring the musically oriented home buyer. 
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EMPHASIZE FOCAL POINTS AND MINIMIZE DISTRACTIONS 

It’s not unusual for expertly staged homes to emphasize a home’s natural 

amenities. By staging a home with some of the activities that the home can feature, 

you can entice home buyers. 

For example, a nice view of the sunrise can have reclining patio chairs and a 

breakfast table. A nice fireplace should be completed with pokers and a footstool. 

On the other hand, avoid having distractions and clashes. A beach scene for the 

master bedroom, with sand and beach balls, for a home in Alaska, can be 

disconcerting; the same goes for a NYC sports team-themed den in a Chicago 

metropolitan condo. 

COLOR 

Color plays a crucial role in the 

neutralization process. The point is that 

the colors you choose for the interior of 

your home should appeal to as many 

potential home buyers as possible. Here 

are a few points to consider when 

coloring your home for sale: 

• Remove wallpaper. It can be a rigorous process to remove wall coverings, 

and this could turn off home buyers if it’s not neutral. Further, wallpaper is 

often considered outdated. 

• Avoid bright colors. Brighter colors are “an acquired taste” and will remind 

home buyers of the work they might have to do to change the walls’ colors 

to match their preferences before finally settling into the home. 

• Avoid dark colors. Darker colors create an optical illusion that makes a 

space appear smaller. Lighter, neutral colors for staging your home are best, 

as they make rooms appear larger. Adding accents of color, like photographs 

or paintings, against a neutral background can make a room seem modern and 

appealing (think art galleries). They also are easier to change in the future, a 

situation that home buyers will appreciate when it’s time to move in. 

• Use complementary colors with carpeting and accessories (e.g., 

blue and orange, purple and yellow, red and green), following the rule that 

80% of the predominate color should he a neutral, with 20% as the appealing 

complementary color. 
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• Avoid using too many colors when neutralizing the home. Instead, 

focus on three to five colors to avoid jarring color combinations or a feeling 

of "separateness.” 

Bear in mind that lighting changes the color you’ve selected. You can use the 

same hue for incandescent lights and natural lighting, only to get different results. 

This can help save money and emphasize your home’s lighting variations. Ensure 

your colors flow from one to another. Earth tones and neutrals work best, as we’re 

accustomed to these colors from nature. For example, having a hot pink go to a 

beige is off-putting. 

AFFORDABLE SOLUTIONS 

There's usually no one-way solution to properly stage a house. Those who prefer 

the Do-It-Yourself (DIY) method will usually have to do then-research 

beforehand, especially for keeping the process of neutralization within budget. 

Here’s a few tips to keep it cheap: 

Consult your real estate agent. That professional person has had experience 

successfully dosing home sales and will have great advice on what may or may 

not work in your own situation. As agents are commission-based, they have the 

same goal as you — to sell your home as quickly and at the highest price possible. 

In addition, they can recommend you have a consultation with a professional 

home stager. These people specialize in neutralization and can give you honest 

tips to sell your home immediately. 

Ask your friends to do a walkaround. Request that they give you an honest 

opinion, whether it’s odors, color schemes, or any other feature that could be 

jarring to the eye. Don’t take their criticism personally. The goal is to sell the 

home, not save face! 

Look at other homes in your area that are for sale. Take notes on how the homes 

are arranged and what the owners have done to make the home seem inviting. 

Very often, homes in your local area may have been built in tire same style, so 

you can borrow some of their ideas. 

• • • 
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CHAPTER 5 
DECLUTTERING THE ENTIRE HOUSE 

When people put their home on the market to attract potential buyers, they have 

only two objectives: to get the house sold quickly and earn the price we have in 

mind. 

A great start to decluttering to achieve a neat and clean appearance is to hold a 

yard sale to earn extra cash and to get rid of the things you don’t need at the same 

time. You can use this cash for buying storage products and solutions, to be used 

when you start the actual process of clearing away the area. 

One of the most important steps in staging your home for sale is to clear up the 

mess and get rid of extra furniture, old decorative items, unused kitchen 

appliances, and piles of books and newspapers. Some people only do this step, 

along with repainting their house, and manage to get a good price. 

Decluttering can greatly improve the appearance of your home, but people fear 

how to go about doing it. Clearing everything out is easy when all you need to do 

is throw out the useless items. But it’s not easy when you must put away certain 

things for future use and store the essentials, to clear away some space. 

Let’s look to how you can declutter the entire house effortlessly and quickly, to 

take staging your home to the next level, and be successful in selling it at the price 

you have in mind. 

CLEARING EVERYTHING OUT 

The best strategy is go room-by-room, including bedrooms, bathrooms, living 

room, dining room, and the kitchen, to keep it simple and to not miss anything. 

Decluttering the kitchen is a major activity, though, and that’s why it’s covered in 

a separate chapter. Here, we’ll discuss how to declutter your rooms and arrange 

the essentials neatly so that they don’t make a mess of your home at such a critical 

time. Home showing is more than strangers coming to your house expecting a 

great experience — it’s strangers who might make an offer and eventually 

purchase the property when they come over. 

Before you start clearing out items from the bedrooms, bathrooms, and living 

areas, it’s a good idea to look at the exterior of your home. This includes the 

garage, driveway, porch, and garden or lawn. Declutter these areas first, and then 

move indoors. Place all your tools in a box and store them away. 
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Get rid of any empty car oil bottles or cans. Bring minimalism to the entire area 

by either throwing useless items out or storing things you don’t need or frequently 

use at least for the time being in a storage area until the sale is final. 

BEDROOMS 

• Avoid out-of-season clothes cluttering your 

closets, bureaus, beds, or furniture-tops. 

Your first step is to pack all these unwanted 

clothes in boxes or suitcases and put them 

away. 

• Use affordable organizers to place in 

drawers and cupboards to organize your 

jewelry, toiletries, undergarments, and other 

items neatly to clear away some storage 

space. 

• Take wall hangings down and store them. Leave on a few accent pieces, 

landscapes, or contemporary art prints — nothing personal. 

• If you’ve got children at home, sort through their toy collection and keep only 

the items they play with regularly. Pack the others in boxes and store them, 

such as somewhere in the attic or under the bed. 

BATHROOMS 

• Remove all unnecessary items from shelves and keep only those that are 

required daily, like toothbrushes and toothpaste. 

• Sort through prescription medicines to keep only those that are currently 

being taken. This is a good time to dispose of unused prescriptions in an 

appropriate way. Your local pharmacy will be glad to assist. 

• Use a hanging bag or organizer for toiletries to neatly arrange them. 

• Get rid of old shampoo, body wash, and lotion bottles. Keep only the 

essentials and if you need other items neatly place them on shelves or racks. 

LIVING OR FAMILY ROOM 

• Store all books and magazines in an area where they won’t be seen. Better 

yet, get rid of the ones you don’t need. 

• Remove photo frames and other small decorative items and store them away. 

• If there are toys around, take a basket or one of a small fabric toy container 

and store the toys neatly. 
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• Dedicate an area for placing all the gadgets along with chargers and remote 

controls so that they aren’t scattered all over. 

• If your living room also serves to be the entrance, make sure you have no 

trash cans or dust bins in sight of the door. 

• Pay attention to high-traffic areas to declutter them, and make sure the 

doorbell and other electronic systems — like the intercom or security system 

— are working properly. If they require new batteries, change them. 

• After the kitchen, it’s usually the living or family room in which people are 

most interested. So, make it your goal to clear away unnecessary items from 

this area to make it inviting and cozy. 

• The objective of decluttering is to make space for inviting features like a 

rocking chair or a neat magazine holder to give a final cozy look to your 

family or living room. 

SOLUTIONS FOR FAST AND EFFECTIVE DECLUTTERING 

Of course, you don’t want to spend too much time clearing out extra and useless 

items from your home. The goal should be to declutter as fast as you can and do 

it effectively. 

There are some services that you can check out in this regard to achieve your 

objective successfully and in less time. DIY storage ideas are especially useful 

when it comes to decluttering and preparing your home for staging. 

Before putting your home on the market, throw out things you don’t need. So, 

when you’re done clearing away some of the clutter, it’s time to store the items 

you don’t need (temporarily). 

ONSITE STORAGE 

Consider an onsite storage option for clearing away some of the clutter while 

keeping the essentials safely stored at a remote place. This option is becoming 

increasingly popular because of 

benefits, including low cost, 

convenience, and flexibility. The 

company providing the storage 

system drops off a container at your 

place, and you can fill it up the way 

you want. 
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Once you’re done putting in furniture, boxes, and cartons, you call them up again 

and they transfer the container to a secure storage location. The containers come 

in many different sizes and costs, and you can choose one according to your needs. 

TRUSS SHELVES 

Truss shelves are mostly used in places like the attic to create shelves for storing 

boxes. These can be made at home, or ordered from a store. They are quite easy 

to install, and provide many benefits over stacked storage. 

RAFTER HANGERS 

If you have some items that can be easily stored using hangers, consider the option 

of using rafter hangers. You may also use hooks for efficient and easy hanging. 

ATTIC DECK FLOORING 

This type of flooring comes in many sizes and can be effectively used to increase 

floor space. It’s specifically designed for attics and offers a great solution for 

increasing storage space in the attic for decluttering and organizing. 

These decks can hold up to 250 pounds of weight, which allows for convenient 

storage. Check out the above-mentioned solutions for fast and effective storage 

when you’re decluttering the entire house. 

DECLUTTERING THE ATTIC 

The attic is a place in just about every home where many things are just stored 

(often dumped), whether they are needed or not. Prospective home buyers will 

want to see your attic, not the boxes and “stuff” in your attic, so it’s high time you 

sort out the mess for things that are required and things that aren’t. 

It’s a good idea to buy some plastic storage boxes with 

lids, baskets, and trash bags. Once you have a few 

storage boxes ready, label them with the type or 

category of things they hold. For example, one of the 

boxes may read “toys,” another one “books and 

magazines,” and so on. 

When going through the items stored in the attic 

categorize them and then start placing them in boxes 

accordingly. 

If you’re piling up boxes one over another, make sure 

you don’t place the one containing the most-used-items at the bottom. It will be 

very difficult to take things out when you need them. Some of these boxes may 

even qualify for charity, but we will discuss this at the end of this chapter. 
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If there’s outgrown baby stuff, including walkers, strollers, baby car seats, booster 

seats, and so on, simply get rid of them or make a point to give them away to 

friends or relatives. 

STORING NONESSENTIALS UNTIL YOU MOVE 

Decluttering can be a daunting task, and there is no guarantee when your home 

will be sold and how long you’ll need to stay in a staged house. You might need 

the stuff you packed away or put in the attic. 

But, at the same time, you should get rid of the clutter to make your home look 

neat and clean to the prospective home buyers. The solution is to store the things 

you don’t need daily in storage boxes or cartons, and put them in a place where 

they won’t be noticed. 

When you require some of those items, you can easily take the box out and use 

the things you need. This method is going to save you time in the long run, when 

you finally get your home sold and it’s time to move. Since the clutter is already 

packed up, you will only have to move the cartons. Nonessentials can also be 

stored using containers. 

CONCLUSION 

Staging the home is a necessary step to make the buyers imagine your home as 

theirs. You should make all the required changes to make it appear more inviting, 

cozy, and neat. If it’s thoroughly cleaned up, spacious enough, and has been 

decorated according to the latest trends in home decor, they will decide favorably. 

This is what we all look for in homes that we view with an intention to buy. 

Declutter the entire house to achieve these goals and use as many tools and 

solutions available on the market to perform this step quickly and effortlessly. The 

money you pay for these products is an investment, because you want to sell your 

home for more. Your efforts are going to help you achieve this objective! 

• • • 
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CHAPTER 6 
STAGING YOUR KITCHEN TO ATTRACT MORE BUYERS 

Staging the kitchen can have a major impact on the listing price and eventual sale 

price of your home on the real estate market. Why? Tire kitchen is the first tiling 

home buyers usually see and if they find it attractive and modern, they could be 

willing to pay a price you set or pay a higher price than they normally would have. 

With a few simple and straightforward changes, you can transform your old 

kitchen into a modern space with all the desired amenities organized neatly and 

in place. Follow these tips to remodel and renovate your kitchen. It’ll attract more 

potential buyers for your home. 

STAGING THE KITCHEN 

The kitchen is one of the more important rooms 

in staging your home. It’s advisable to go step-

by-step to ensure you don’t miss anything. By 

now, you should see this coming — the first step 

in making your kitchen ready for sale is to clear 

out file clutter. Declutter it! 

Clean up file mess, make everything in the kitchen sparkle as if in a food 

commercial, and make space for possible renovations you may have in mind. 

Simply organizing can improve the appearance of any cupboard, rack, drawer or 

cabinet, Check out some DIY shelves for your cabinets to neatly place all the 

bottles, boxes, and cans. If your kitchen island has a place for seating, make sure 

you place barstools or chairs to use it. People find it extremely practical to have a 

kitchen with a seating area. 

However, don’t overdo this area by placing more chairs than necessary. You don’t 

want to overcrowd your kitchen; keep it simple and neat. 

Next, remove all the unnecessary items from your countertops, including knife 

holders, empty wine bottles, hanging towels, and extra appliances. A rule of 

thumb is to place no more than two appliances on the countertop at one time. 

Make room for others in the cabinets and properly store them. Once the space has 

been cleared of all the clutter, place a few decorative items to give it a nice look. 

Finally, wipe the tiles clean, make sure the lighting is adequate and all bulbs are 

working. 

Then, apply a coat of paint. 



31 

THINGS TO ADD 

Your kitchen might already have all the necessary decorative items; however, in 

home staging it’s important to buy a few extra things for an even fresher look. 

Some people find it useful to have a wall clock in the kitchen. Similarly, wall 

hangings and paintings that go well with everything else in the kitchen look 

appealing. 

A few of the other items you can add include: 

• Flowers: Fresh or even fake flowers or plants can lift a mood and make a 

room look more inviting. If you’re creative, you could come up with ideas to 

use flowers in your kitchen without having to spend a dime. In any event, 

simply use a vase or a glass bottle for fresh flowers to add color to your 

kitchen. 

• Placemats and Wine Glasses: Setting your table before any type of 

viewing and showing adds a great touch. Place a full wine bottle in the middle 

when somebody (a prospective buyer) is coming over to view your home. 

• A Fruit Basket: Another thing that will add color and flare to your kitchen 

is a fruit basket or tray with fresh fruits in it. Wash and wipe clean apples 

before placing them in the basket. Grapes and pomegranates can be placed 

separately for a more exotic look. 

Use your imagination to come up with more ideas to turn your unassuming 

kitchen into something totally attractive. Be sure to get rid of the old useless 

items to make room for the new ones. 

THINGS TO REPLACE 

Kitchen staging isn’t just about cleaning up the mess, but also making sure the 

appliances, including the oven and other stainless-steel utensils, are all the same 

color. 

If you have a black-colored food processor, a silver oven and microwave in silver, 

a black refrigerator, and a white juicer, it won’t look “put together” and it won’t 

appeal to potential buyers. 

Replace a few things if there is a complete mismatch; however, also keep in mind 

that black and white can easily gel along if the entire decor is of the same 

combination. 

Some other things that need replacing are old hand towels, baking mittens, soap 

dispensers, and silverware holder. Make these affordable replacements to give a 

new and striking look to your kitchen. 
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You don’t have to spend a lot of money on this step. If you think there are 

appliances that don’t go together well, simply put them away. 

AFFORDABLE UPGRADES THAT IMPROVE APPEARANCE 

Again, remember that there’s no need to spend a lot of money on kitchen staging 

when you can easily and affordably create a striking look. Some of the decor items 

can already be found at home and some of them can be created using some 

imagination. 

However, when it comes to upgrading, spending a little money is always a good 

idea, because it’s going to make a huge difference regarding the value of your 

home. Here are a few ideas to check out: 

•  Contemporary Hardware: Something that instantly improves the 

appearance of a kitchen are beautiful ornate modern hardware for cabinets 

and drawers. This step is particularly important if your kitchen is old and you 

haven’t upgraded the hardware. Check out simple brushed silver knobs if 

you’re not looking for something expensive or decorative. The nickel ones 

are also trendy. 

• Countertops: If you think your countertops need an upgrade, the laminate 

ones available on the market could be perfect. When granite counters aren’t 

an option because of their high cost, an affordable alternative that will look 

almost as nice is laminate. 

• Under-Cabinet Lighting: This is one upgrade that’s going to give you a 

huge competitive edge over other homes for sale in your area. There’s a great 

variety of such lights available on the market and you can easily install them. 

Rope and tape lights are meant for lighting up the countertops and they can 

go an entire length depending on the width of your cabinets. Similarly, there 

are puck lights that offer a single point of illumination wherever you need 

one. If you want to light up a bigger area, use lighting bars instead of puck 

lights. All these can be found at reasonable rates, and are worth investing in 

for added sale value. 

• Lighting Fixtures: In addition to ensuring your kitchen lights up 

sufficiently with the existing lighting, it’s also a good idea to replace the old 

fixtures to give a modern look to your kitchen. There are wonderful options 

available nowadays. Special lighting fixtures are available for the kitchen in 

some areas where more light is needed, such as the countertops and stove. 

• Organization: DIY shelves, hangers, and plastic storage boxes are a great 

way to organize everything in the refrigerator. They’re also attractive and 
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useful holders for cutlery available. Stackable shelves come in handy, 

especially when you don’t have a lot of space for storage. 

Renovating your kitchen, and giving it a more refreshed look, doesn’t need to be 

expensive. Jot down some areas that need a lift, and then spend some money from 

your staging to transform your kitchen into something really innovative and 

appealing. 

Some of these ideas are also going to make your small kitchen look larger, giving 

you a twofold advantage. 

 

• • • 



34 

CHAPTER 7 
STAGING YOUR BATHROOMS FOR “SHOW AND SELL” 

Focus your efforts on staging in strategic areas. Your bathroom is one of those. 

People will inspect bathrooms. They look under toilet seats and inside toilet 

boxes. Prospective buyers don’t want a public bathroom “feel” about what will be 

their most private place. Here are a few tips to help you stage your bathrooms 

properly: 

• Aim for a spa-like look and feel. Beautiful bathrooms are a big draw for 

buyers. Since you obviously can’t create a real spa at home, your best option 

is to make the best of what you already have. With a few changes here and 

there, you can give your bathrooms a spa-like look and feel that prospective 

buyers will love, so keep this in mind as you make the changes below. 

• Give the bathroom a thorough cleaning. This should be obvious, but 

clean everything thoroughly, remove stains, and make sure everything is 

immaculately spotless. Clean water-stained shower doors with a lime-

dissolving detergent. You can also hire a professional to refinish a stained 

bathtub. Cleaning might not be the most exciting task in the world, but it’s 

very important to do, as this gives buyers the impression that your home is 

well-maintained. 

• Ensure there are no cleaning products in sight. Yes, you need them 

to get that thoroughly clean look that will impress, but leaving buckets, mops, 
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and supplies around gives your bathroom a janitorial closet feel that implies 

housework and maintenance, not the beautiful spa-like experience buyers 

want to imagine they can get from a bathroom. 

Remove other things like bathroom scales, spare toilet rolls, toilet brushes, 

wastepaper baskets, sponges, etc. Also stash all your personal items, like 

soaps, toothbrushes, cotton balls, etc., under the bathroom sink, where they’re 

hidden away. Seeing your personal hygiene products can make buyers feel a 

little awkward, as if they are in your personal space. 

• Hang fresh, luxurious towels and lay down bath mats. The addition 

of beautiful, soft towels can transform a bathroom in an instant. Thick, white, 

luxurious towels always work well, but brightly colored towels are also in 

style these days. Get new ones if you can, as these look better than washed 

towels, and only use them as display props when prospective buyers are 

viewing. If you have sufficient counter space in your bathroom, you can 

create an even more luxurious feel by placing a neatly folded pile of two or 

three matching towels on the counter, beside the bath. 

• Organize storage space. buyers love plenty of storage space and they will 

open your bathroom cupboards to see how much is there. You want to create 

the impression that storage is plentiful, so ensure your cupboards aren’t full 

and overflowing. About half-full, or up to two-thirds full, is a good look, and 

make sure everything inside is well organized. This applies to your counters, 

too. Clear off the counters and remove all your everyday toiletries and 

bathroom supplies. If you really don’t have enough space for all your 

toiletries, put the excess in toiletry baskets and store them out of sight. 

• Accessorize for a better look. Once your bathroom is free of clutter and 

your personal hygiene products, enhance the whole look with a few well-

chosen accessories. Use items such as scented candles in varying heights, 

fragrant soaps, bath oils, natural loofahs, a basket of tightly rolled washcloths, 

or even a good book. Choose accessories in soft colors and keep things 

simple, so it doesn’t create a cluttered look. Candles create a layer of warmth, 

elegance, luxury, and tranquility. If you’ve got the space, you can go one step 

further by putting in a stool or ottoman beside the bathtub. This is both 

functional and stylish, and will give your bathroom the ultimate private suite 

look. 

• Add fresh flowers. Flowers and plants add a nice touch to any room and 

the same goes for bathrooms. Add color and texture to your bathrooms with 

your favorite flowers. It doesn’t have to be a bouquet, especially if the 

bathroom is small. A single stem or a small planter will enliven the bathroom. 
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• Upgrade where necessary. Although you don’t need to spend a lot of 

money to stage your bathroom, there might be things that you might consider 

replacing. Small, inexpensive upgrades can have a big impact on the total 

look of your bathroom — repainting your walls, for instance. You can only 

pull off the “spa look” if the walls look good. If your bathroom is 

wallpapered, it’s likely that the wallpaper is peeling — so remove it, and paint 

instead. 

Even if your walls are painted, you may want to consider repainting them to give 

a fresh new look. If you’re going to paint or repaint, it’s wise choice to stick with 

neutral colors. They’re more likely to appeal to more prospective buyers. 

Apart from painting, other bathroom upgrades that you can do without spending 

a fortune are replacing leaking and worn taps, installing new light fittings, and 

updating the cabinets. 

If your toilet is broken, badly stained, or outdated, you should consider replacing 

it. Buy a new shower curtain and tie it back with ribbons, or replace a shower 

screen that’s badly stained or cracked. 

If your home is higher-priced, you may also consider other more substantial 

upgrades, like changing tiles to preserve that luxury-bathroom feel buyers will 

want to find in a home. 

• • • 
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CHAPTER 8 
MASTER BEDROOM STAGING 

When staging your master bedroom, there are many factors to consider to make 

your house attractive to the potential home buyer. A well-staged master bedroom 

creates a feeling of sanctuary, refuge, and relaxation that’s representative of your 

entire home’s emphasis. 

After all, you spend a great deal of your life by your bedside. While this includes 

the master bedroom, the master bedroom’s closet is equally important. First, let’s 

cover the basics for staging a master bedroom. 

IDENTIFY THE MASTER BEDROOM 

Certain rooms take predominance over the others, whether they offer more in 

square footage, natural lighting, or contain special features, like an attached 

separate bathroom. Of course, some families have chosen to tailor these rooms to 

different purposes other than a place to sleep (like a home office), but when 

staging your master bedroom, you’ll want to find the most obvious room and put 

your attention to detail in action there. 

CLEAN UP BEFOREHAND 

This might seem like it goes without saying, but 

you should clean up all messes before home buyers 

view the master bedroom. While it’s a pain to be 

living in the same home that you’re selling, take the 

necessary measures to hide the traces that someone 

is actively living in the bedroom. 

•  Get Rid of the Miscellaneous: Having scattered stuff from your purse 

and pockets on a nightstand looks messy and reflects a lack of attention to 

detail. Uncapped perfume/cologne bottles and hair ties in a "miscellaneous” 

bowl also appear messy. 

• Laundry: Choose attractive, perhaps new bed coverings. Get into the habit 

of keeping all laundry baskets out of the bedroom. It might be convenient for 

you to have it for your daily convenience, but no one likes to see another 

person’s dirty laundry (literally and figuratively). 

• Smells Matter: And as much as we try to keep ourselves odor-free, we can 

sometimes forget that human beings (and their accumulated clothes) can 

develop a lingering musk. Having fresh air throughout the master bedroom is 
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wise, though it helps to disinfect and purify the air with aerosol sprays hours 

before guests arrive (if possible). Smell does matter; use a light potpourri, but 

avoid heavy scents like incense or wall plugins with “bright” or food-related 

scents. 

DECLUTTERING 

To sell your home, you must declutter your master bedroom. As much as you’ve 

enjoyed the proximity of your slippers and damp robe on the door, it’s time to 

take out anything within the master bedroom that seems extra or unnecessary. 

One method that makes this task more simple is to remove everything from the 

bedroom. Yes, everything! From there, focus on rearranging your furniture in the 

best light, so to speak. Avoid wasted space. Your goal is to subconsciously calm 

the buyer’s mind with perfectly folded bed covers, decorations symmetrically 

aligned, and pillows arranged like a hotel. Once you’ve decided on the bare 

minimum of furniture, begin adding little touches that can fill out a room. If you 

have a rug, be sure it matches the bedding. 

• Nightstands and Lamps: Make sure that these items match and 

complement your bedding and furniture. While you may think a lava lamp or 

other kitschy lamp lends personality to your home, think again. Remove 

stacks of magazines and books piled there. 

• Exercise Machines: Despite the convenience of having an exercise 

machine in the master bedroom, their appearance can be jarring when coupled 

with the serene and relaxing bedding just nearby. These items (i.e., treadmill, 

loose weights) also collect dust and loose laundry, so removing them entirely 

helps in staging your master bedroom with little headache. 

• Electronic Devices: Televisions, stereos, laptops, and music collections. 

Anything that can be related to work or entertainment should not be staged 

in the master bedroom. Save those for your living room or den staging. Large 

racks of CDs and DVDs tend to be distracting and do little more than show 

your taste in audio and film, which isn’t the purpose of staging your master 

bedroom or selling your home. 

PAINT IT LIKE A SPA 

As mentioned, there are advantages to taking everything out of the master 

bedroom before restaging. One reason is that it gives you an opportunity to repaint 

the home. A fresh coat of paint is an attractive way to draw in potential home 

buyers. Of course, you’ll want to stick to neutral or earthy tones. It’s best to think 

of creating a spa environment with the color you choose, with no jarring paint 

schemes or colors that dominate at the expense of another (like a bright yellow). 



39 

BEDDING 

The focal point of your master bedroom is obviously the bed. While your 

functional bed might be comprised of less pieces, your bed during staging should 

be a work of art. Let’s look at a few things to consider for the most important part 

of your master bedroom staging: 

• Use coordinated and matching bed coverings. It’s helpful that companies tend 

to group entire bedroom sets that correspond to colored themes, but ensure 

these match your furniture, as well. 

• Use a bed skirt if you have belongings stashed beneath your bed to mask your 

storage scheme. You’ll have to put these on first, as lifting the mattress is 

usually required. 

• Choose your pillows wisely. “Jewel” pillows are useful for matching your 

other decorations, but don’t put an excess number of pillows that make the 

bed look like a teenager sleeps there, rather than the attractive, relaxing, spa-

like environment you want to create. Cover every pillow in a matching pillow 

case and try to have each side of the bed symmetrical. Disregard the 

preferences of your spouse and simply match the colors. 

• Throw blankets are a good way of accenting your master bedroom. You can 

use this to bridge the local customs and patterns of the regions where you’re 

selling your home. For instance, a vaguely nautical theme for a house in New 

England can help sell your home in the same way that a Southwestern-themed 

pattern design can in that region of the U.S. 

CHECK YOUR DRAWERS 

Just about every home has a chest of drawers 

(or dresser) in their bedroom. You’ll want to 

take any stray paraphernalia from your daily 

rituals and stick it in the drawers. Home 

buyers won’t go through the drawers for the 

sake of privacy, but they want to see what 

type of scene your chest of drawers plays in 

the part of waking and sleeping. It’s purely 

subconscious, as most homes aren’t sold fully 

furnished, but you gain points by positioning 

the chest of drawers, say, with a chair for 

getting dressed. 
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MIRROR, MIRROR ON THE WALL... 

Mirrors can be your secret weapon to persuading home buyers to give you an offer 

on your home. By hanging a mirror in your bedroom, you create the illusion of a 

larger space and emphasize the vanity of home buyers. They literally can see 

themselves in your home. 

If you have sources of natural lighting, these can reflect in a pleasing way to create 

a spa-like ambiance with an attention to detail. Those who purchase the home in 

the future will look to your example as a model for their bedroom. 

AIM FOR UPSCALE 

You should aim for an “upscale feel” of your master bedroom staging. Cheap 

items reflect poorly on the seller’s personality and might be cause for lower offers 

when it comes time to close a deal. 

While it’s the most seldom seen part of a home, the master bedroom should reflect 

an elegance that their friends and family would be impressed with. You should 

look at your master bedroom objectively, and replace items that are substandard. 

Adding a few pieces of tasteful art on the wall should show that the buyer can 

create a luxury atmosphere in their master bedroom-to-be. 

Avoid projecting the eccentric parts of your home design. A bedroom dedicated 

to a sports team may seem tainted to home buyers, especially if the home buyers 

are moving from out-of-state. 

GENDER NEUTRALITY 

The color scheme and decorations for the master bedroom should be ultimately 

gender-neutral. It can be off-putting to potential couples looking for a home to 

emphasize the dominance of a gender over another and it subconsciously creates 

a negative impression for home buyers. 

Remember, your goal is to appeal to as many home buyers as possible, so leaning 

one way or the other based on gender can rub someone’s bias the wrong way. 

Having teddy bears and other stuffed animals would create the same impression 

as sports items, so remove these decorations and designs of this nature in favor of 

more neutral items. 

WINDOWS AND LIGHTING 

Pay close attention to how your windows affect the visual ambiance of the master 

bedroom. Sources of natural light are desirable and visually appealing, so use the 

features of the bedroom (like a skylight) for emphasis. 
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Drapes should match your carpeting/bedding, and they also should be open. Don’t 

block out natural sunlight; instead, take advantage of it. 

Pay attention to when you schedule an open house and how the light will play a 

part. 

Overly dark or overly bright master bedrooms are off-putting, even if you’re not 

likely to nap during the afternoon. Finally, if the master bedroom has a great view, 

showcase this as a major selling point. 

PLANTS 

Place a live potted plant in the room, such as a flower on the dresser or a tree in a 

corner. A floral arrangement is always a nice touch, especially if the colors are 

coordinated well, reflective of the local flora, or match the bedding and color 

schemes of the master bedroom. 

For the sake of air quality, having popular plants like the mother-in-law’s tongue 

(snake plant) or a bamboo palm can really lend a spa-like quality to the master 

bedroom that emphasizes the room’s purpose, which is a type of retreat from the 

worries of daily life and a kind of sanctuary. 

MASTER BEDROOM CLOSET 

Once you’ve tackled the master bedroom, don’t forget to arrange your master 

bedroom’s closet. Potential home buyers will most certainly be opening every 

door, so having a messy or unorganized or generally unsightly closet can disrupt 

any of the efforts you placed in the master bedroom. 

Give the illusion of space. Your goal for the closet is to reduce the number of 

items to the bare minimum, emphasizing space and order. The closet doesn’t have 

to be a realistic representation of your entire wardrobe. Keep the floor clear and 

the walls of the closet visible to give the viewer. If your closet allows for it, adding 

a mirror can create more visual space. 

Note the messages your closet might send — the subconscious considerations. 

Your closet’s appearance does more than display your wardrobe and possessions 

tucked in shoeboxes. Potential home buyers can tell a lot about the seller of the 

home by the appearance of the master bedroom’s closet, making inferences about 

the type of person (you) who’s offering their home for sale. 

TAKE INTO CONSIDERATION THE FOLLOWING: 

• Have both “his and her” clothing together in one closet. If your clothes are in 

separate heel room closets (for whatever reason), it could show that your 

relationship is having problems and the home buyer could use that to infer 
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about your financial status. In other words, they might think you’re looking 

for a quick sell before a divorce, and present you a lowball offer. 

• Show that the closet is big enough to stand in. You should have a happy 

medium that suggests that the closet can fit the possessions of a person who 

can afford the home. Too much stuff, and it implies the house is too small. 

• Keep the stuff related to daily life. If you store things like luggage, holiday 

decorations, excess cardboard boxes for packing, and anything not related to 

getting dressed for the day, it implies that your home doesn’t have the 

necessary space to separate your daily life from stuff that should be stored 

elsewhere. 

ORGANIZATION TIPS: 

• Matching Clothing: By grouping your 

clothing by type (casual vs. business), your 

closet will automatically feel more organized. 

Once you’ve sorted clothes this way, you can 

then organize it by color. 

• Hangers: Hangers should be matching and 

not cheap. Get rid of the flimsy plastic ones or 

your collection of wire hangers from the dry 

cleaner’s. 

• Box It: If your master bedroom closet has been used for storage, organize 

your belongings in boxes, not loose cardboard boxes. An alternative option 

is to the use the vacuum bags for seasonal items, which saves space and offers 

an elegant alternative. 

• Rack ‘Em Up: If you have a large collection of shoes, place a shoe rack on 

the floor and against the back wall. Alternatively, if you purchase a hanging 

rack, you can leave for space to open up the closet even more. 

GET THE DETAILS RIGHT 

Repair any damage in the closet. This is best done with an empty closet, especially 

for repainting. Change burnt-out lightbulbs, polish the doorknobs, and make sure 

that doors (especially sliding doors) move freely and easily. 

SMELLS MATTER 

Keep your closet dry and freshly scented. This is especially true if you have pets 

that like to use your closet as a hiding place (or worse, their own private litterbox). 
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Moisture-removing products can help your closet stay mold-free, but don’t leave 

these items in the closet during the showing. 

“Open scents” that make one want to breathe deeply are encouraged. Think of 

fresh cedar chips or sandalwood. The odor should draw you inward. And it should 

most definitely not smell like mothballs, which not only suggests that the house 

has a pest problem, but also makes the home seem more intended for an aging 

relative. 

• • • 
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CHAPTER 9 
MAIN LIVING ROOM STAGING 

When it’s time to prepare 

the living room for the 

showing, the big question 

is whether to empty the 

room, or have it staged. 

While some sellers prefer 

to empty it, staging your 

home is actually the better 

option because it helps to 

convey how the space can 

be used both functionally 

and aesthetically. 

In fact, staging your home, especially the living room, can make all the difference 

in whether a buyer wants your home. A party often starts in the living room; so 

could a home sale, if the room is appropriately staged. 

TIPS FOR STAGING YOUR LIVING ROOM 

There are multiple ways you can incorporate staging into your living room to 

ensure buyers fall in love with your home as soon as they walk through the door. 

For example: 

• Have lamps plugged in and set up near the corners of the living room to 

illuminate dark corners, which will add more light and a bright feeling to the 

room. 

• Don’t block windows or natural light sources, unless with a translucent, or 

practically so, drape. 

• Only use small chairs and sofas to give the illusion that the room is bigger 

than it is. 

• Showcase lamb’s wool, satin, silk, and any soft fabrics by having throws 

overs chairs and sofas. 

• Place mirrors, paintings, and art objects sparsely in the room to add more 

dimension and depth. 

• Create conversational areas by arranging the furniture in a vignette style. 
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Staging your living room is important in prospective buyers seeing themselves in 

your home because it’s generally where company will be entertained. Even if you 

don’t have many furniture items staged in there, it helps to give the buyer a mental 

image of what they would do with their furniture, random items, and how they 

will see themselves within the room. 

Giving a buyer a perfect mental picture of how they would do things and how they 

would entertain guests within the living room is vital to a good offer, and will help 

you sell your home a lot faster. 

THE IMPORTANCE OF TRAFFIC AREAS 

In staging your home, it’s important to keep traffic areas in 

mind, which need to be kept open to allow a good, natural 

flow. Traffic areas are self-explanatory, being the areas where 

people travel through a space, the areas that will be walked 

through the most, and the areas where you’ll be showcasing 

your living room the most, so make the most of it! 

If you have carpeted floors, then traffic areas will have already shown because of 

the years of traffic while you lived there. Therefore, if there are traffic lines within 

your carpeted areas of your living room, be prepared to replace the carpet or stage 

the room so they don’t show. 

With the proper amount of furniture and planning, traveling throughout your 

living room will be free of blemishes and will ensure the buyer can have a perfect 

mental image of where they would place their belongings. 

IDENTIFY AND UTILIZE THE FOCAL  

POINT WITHIN THE ROOM 

Focal points are specific features within a room that capture a buyer’s eye as soon 

as they enter the room. 

All the focal points within your living room need to be highlighted when you’re 

staging your home, with the goal being to draw and enhance the eye on these 

special features, to ensure the buyer instantly falls in love with the room. 

The focal point in a living room is generally the fireplace, but if you don’t have 

one, then your focal point is whatever is the largest, most dramatic object within 

the room. A bookshelf, for example, could be further enhanced by placing books, 

candles, and a large mirror nearby. 
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The most common focal points within living rooms are: 

• the fireplace 

• arches, beams, ceilings, and walls that are angled 

• height ceilings 

• tray ceilings and other interesting details within the ceiling itself 

• arched, bay, large, and other forms of windows that stand out within the room 

• reclaimed lumber, old brick, and other forms of featured walls 

• entertainment centers 

• built-in bookcases 

With a fireplace, hanging a large mirror or a large piece of art over it adds depth 

and drama to the room, and will always draw a buyer’s eye. You could further 

enhance the fireplace by adding a beautiful vase, floral arrangement, candlesticks, 

or any object that’ll catch the eye of a buyer within a symmetrical line going 

across the mantle of the fireplace. 

When it comes to focal points, symmetry is better than asymmetry, because it 

helps enhance the focal point itself while keeping everything neat, tidy, and 

doesn’t give a look of complete clutter. 

For windows, however, ensure they are kept completely open and don’t have 

anything that could block the window itself or the view outside. 

• • • 
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CHAPTER 10 
MAIN DINING AREA STAGING 

The dining room or dining area is often that warm and comfortable room in the 

home where people gather together with family, friends, and good food daily and 

on special occasions. Laughter resounds, news is shared, and memories are made. 

Such thoughts and memories could be very important in the minds of your 

potential buyers, so you want to do everything in your power to get it right. Here 

are some simple tips in setting up your main dining area to make it more alluring 

for potential buyers. 

STAGE THE TABLE 

The table is the main focal point of a dining 

room. You want to have the eyes of the 

potential buyers open wide with pleasure at 

seeing the table, whether in person or in the 

pictures you post. 

You know what it’s like to have that positive 

feeling. Think about the home furnishing ads 

or magazines that you’ve read. Before getting 

started, write down your theme and ideas, and then plan accordingly, keeping in 

mind that adding at least a hint of popping color is going to work magic. 

To subconsciously keep up the buyer’s confidence, avoid the use of a table cloth 

since you don’t have anything to hide there or in the rest of the house. You have 

the choice to make it enticingly extravagant or to keep it elegantly simple. 

While you may have to hold back your creativity while setting the table for a 

holiday dinner to keep room for the food platters and to keep it comfortable 

enough for your family and friends to enjoy good conversation, you don’t have to 

entertain these concerns while staging the table to attract and encourage buyers. 

Let your heart sing as you go all out with your full dinner sets, glassware, 

centerpieces, plants, and whatever else fits your chosen theme. However, while 

having fun, keep a great sense of order to also ensure your work is pleasing to the 

eye. 

Staging the table is important enough that more time needs to be spent on this than 

any other part of the dining room. It doesn’t have to be expensive, but it must do 

its job in helping potential buyers feel relaxed and at home. 
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BLAZE A WIDE TRAIL 

Be sure that the walking space in the dining room is comfortable. The path around 

the table should be easily accessible, and the room must be devoid of all clutter. 

This includes extra arm chairs randomly placed and blocking the pathway that 

you might find in some people’s dining rooms. 

Giving the impression of space is the best, and this could be done by removing 

dining chairs altogether if you have a smaller dining room. Rearrange or remove 

other furniture, if needed. 

ALL SYSTEMS GO! 

Has your dining room been used for some other purpose besides dining? If you 

have it set up as an office with papers exposed on your desk or table, it’s time to 

dose shop. Do you have a computer, extra TV, or gaming system in your dining 

room? It's time to jettison these. 

It could be a difficult thing to do if you’re staying in your home while it’s on the 

market, but keep your end goal in mind. At least box them up and store them away 

during an open house — or before taking pictures. 

If your dining area is large and you have created a second sitting area for game 

nights with a large screen tastefully mounted, that’s just fine. 

However, separate this area from the dining area in a more defined fashion by 

using a sofa or other strategically placed furniture. 

SMOOTH THE SURFACES 

Tuck away all trinkets and extra clutter. Since you’re going to be staging the table 

and don’t want to detract from that focal point, it’s important to take a minimalist 

approach to the rest of the room and surfaces. 

You want to create more space to the eye, yet have enough variety and color to 

envelope the prospects in the charm of the space as they walk through or view the 

pictures. Perhaps a decorative vase, even without flowers, can be placed on the 

sideboard or corner table. Two cocktail glasses on a tray with a cocktail shaker 

create a great, minimal decoration that contributes to the relaxed atmosphere, 

subtly inspiring the buyer with the desire to entertain guests. 

If you choose to have a bowl of colorful fruit, a lamp, or any of the other choices 

from the plethora of possible decorations, keeping items grouped together in odd 

numbers creates a more appealing impression on the eye. 
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OUT WITH THE OLD 

Now, you might really love your house and the charm of having some outdated 

components, but then again, if you’re selling the house, it’s time to bring some of 

the less-expensive charms up-to-date. 

Look around your dining room. Is the paint dirty or a dingy color? Is the wallpaper 

peeling, or does it have a tacky or busy pattern that’s difficult to complement? 

You can find newer, more neutral wallpaper options and clean, neutral paint 

colors to easily blend with any furniture or accessories. 

Think about big, open space and select the colors according to that. Staying away 

from dark colors and instead focusing on light and neutral blues, grays, yellows, 

and greens will give you the result you’re aiming toward. 

If you prefer to go with white, keep it a matte blend, and consider an off-tone, 

such as eggshell or ivory. 

What about the light fixtures or door handles? Bright and shiny brass or the yellow 

of so-called gold chandeliers or knobs speak of the tired and forgot ten. 

Affordable replacement options are available at any home improvement store. 

You’ll definitely notice the trend of brushed nickel or darker, brushed bronze 

doorknobs and handles, and you’ll also see the elegant but modern chandelier and 

other light fixture choices. 

Take a leap of faith, even if you still prefer the older, shiny metal. Your potential 

buyers will be more pleased, and in the end, you will win. 

• • • 
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CHAPTER 11 
STAGING FURNITURE 

Let’s talk about furniture. Since the purpose of staging your house is to create a 

neutral, comfortable place that any buyer would want to call home, it’s much 

easier to stage a home that you won’t be living in. 

Whether you’re staying or moving out, hiring a pro or doing it yourself, here are 

some helpful guidelines to help you create the best impression on buyers. 

•  Take it all into account. Step back and look at your furniture with the eye 

of a stranger who doesn’t attach any value to it. 

Grab a notepad and pen, and step outside to clear your mind. 

Then, entering through the front door, slowly walk through the house like an 

inspector and take note of any piece of furniture that you think would do 

better elsewhere in the house or completely out of the house. 

Take action and remove all the furniture you think needs to go. 

A professional stager could do all of this for you, but even if you aren’t doing 

the staging yourself and hiring a pro instead, it’s good to get a head start on 

clearing the house. 

• Find the focal points. Visit each room with the intention of finding the 

strong points. 
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Is it the large closet, the extra space near the bedroom window, the impressive 

master bath and Jacuzzi, the built-in shelves in the basement, the lighting on 

the staircase? 

Take note of all this, with ideas of how to make them stand out. 

Even go out to the patio or deck to add that to your list. 

A pro will be able to spot many strong points, but will also want your advice 

on what you consider to be the focal points, so doing this step is never a waste 

of time. 

• Prepare the props. You have taken note of all the furniture that you’re 

willing to keep, and have sent unwanted furniture on its merry way. 

Now, if you’re leaving it up to a staging pro, this is where he or she will really 

take over. 

However, if you’re doing it yourself, follow your notes. What remaining 

furniture do you have that you can use in each of the separate focal areas? 

Will you need to purchase or rent any more to create the effect that you’re 

working toward? 

You can purchase cardboard furniture to dress up like real furniture, or you 

can rent the pieces you need. 

Whichever way you go, be sure that your list covers the entire house — even 

the deck and garage. You don’t want any rooms to be empty! 

• Set the scene. Stage actors have an 

important rule that they must put into 

practice during every performance: 

never turn your back to the crowd. 

This is the same for staging a home, 

particularly for the furniture that you 

put into place to draw attention to a 

focal point. 

If you don’t concentrate on drawing the potential buyer’s eyes toward the 

strong points that you’ve mapped out, their experience will be like watching 

a stage production with a blindfold, or even worse, with a row of super tall 

audience members blocking your view when you know you could be seeing 

so much more. 

If your focal point is the extra-large window with a view, maybe place a 

colorful plant on either side or put a small table underneath it with a splash 
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of color from a plant or decorative object to quickly move the eyes there. 

Avoid blocking the view at all costs, and even use minimal — if any — 

window coverings to truly impress. 

What about that cozy extra nook in the dining room or living room? Create a 

warm impression with two comfortable arm chairs and a small table, or even 

an inviting window seat with an ottoman. 

Do you have any chairs on your patio or deck? Create a casual and relaxing 

look with a few patio chairs, and even a small firepit. 

Don’t forget the color! When talking about furniture, the importance of 

color can’t be emphasized enough. 

Research has proven that certain colors and light release endorphins, and if 

this means that your potential buyers will get a mood boost in your home, it’s 

a plus for you and your sale. 

Of course, you want to avoid the extremes of coupling a bright red chair with 

a hot pink pillow, but you want to make sure you have a few items of color 

in every staged scene. 

Whether this is the furniture itself or complementary accessories, such as 

pillows, lamps, vases, fruit, rugs, plants, or flowers, the color (or lack thereof) 

could make or break the scene. 

•  Show time. You have your props in order and have set the stage; now, it’s 

time to open the curtain to show off your production. 

If you’ve been careful to pay attention to the details and have everything in 

its place, your show will be a hit. The potential buyers will walk through the 

house or look at your pictures online with a sense of enjoyment and leave 

with a great impression, even if they decide the house isn’t for them. 

It’s like going to a show and telling others it was great while it lasted, but you 

don’t feel the need to see it again. This should not be a disappointment. 

When potential buyers walk through your house with you, or your agent, or 

view the pictures online, they will be drawn to each strength that you have 

played up in your staging process. They’ll feel comfortable in the bedroom, 

relaxed on the deck, excited about the Jacuzzi, and impressed with the view. 

Best of all, someone will make the choice to call your house “home,” and all 

will know that there aren’t any more seats because your sign in the yard is 

marked with a big, bold, “SOLD” sign. 

• • • 
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CHAPTER 12 
STAGING SOLUTIONS AND OPTIONS  

RENTING 

If you don’t have the furniture that best complement your home so that it’s dressed 

to impress, renting some can be a convenient option. If the house that you’re 

selling is completely vacant, renting furniture might not only be convenient, but 

also the smartest move. 

Before getting started on the selection process, consider what you have at home. 

Store away worn or dingy items. Even just removing an old coffee table or couch 

can brighten up the space. 

After you’ve done your best to comb through your house to rearrange or clear out 

furniture in each room, you can reassess to figure out whether you could use a few 

more pieces. Whatever money you carefully spend on obtaining furniture will pay 

off when the home sells. 

Much of the time, some renting is required to really create the effect you want, 

and even staging experts hired by homeowners resort to renting when in need of 

furniture. 

HOW DO YOU RENT FURNITURE? 

•  Furniture rental companies. You don’t often hear about these types of 

companies unless you’re looking for them. 

These companies normally provide the furniture, the trucks, and the 

manpower to get it to its destination. 
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The only downside is that they also normally require a three-month minimum 

rental period. 

Of course, if you happen to sell your home sooner, you’re not out any extra 

money for returning the furniture early. 

• Thrift shops or antique shops. If you have any of these in your area, you 

might consider asking to rent larger pieces of furniture. 

You won’t always be successful at this, but if you find something that would 

fit your needs, it certainly doesn’t hurt to ask. 

Instead of renting furniture, some experts suggest using cardboard furniture 

for a comparatively lower cost. You can dress it up as standard furniture 

without anyone necessarily seeing the difference. 

A lot of this furniture is durable enough to be sat upon, so that’s a plus. 

Whichever furniture option you choose, be sure that it’s the best for your 

particular situation and that it will bring you the greatest ROI by either selling 

the house more quickly than expected, or selling for a higher price (or both, 

ideally). 

AFFORDABLE OPTIONS 

Let’s talk a bit about budget. When exploring staging options, it’s possible to 

become overwhelmed by the price tag of renting furniture. 

The good news is that by taking the time to reevaluate and rearrange your current 

possessions, you might find that you don’t have to rent much furniture after all. 

This can save you money. 

What else can save money and help make the sale? Here are a few tips: 

• Reestablish boundaries. If your living room is also the playroom, the toys 

need to go into hibernation. No one enjoys seeing colorful dolls and cars all 

over the floor. 

Do you golf in your hallway? Pack up the putting green. 

• Polish. Do a deep and thorough cleaning of every single room, and pay 

attention to the smallest details. When was the last time that you polished the 

wood or washed the windows? 

It’s time to do it now. Even the toilet should shine. Don’t forget the ceiling 

fans with their dusty blades. 
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• Put away memories. It might be difficult to do if you’re staying in the 

house until it sells, but it’s now time to take down all your family photos, 

certificates, sports banners, and anything else that has a personal touch. 

You want the potential buyers to see the house as an immediate home for 

them, not to have them subconsciously weighed down with the need to clear 

the house of all your belongings. 

• Fresh air. There are those people who love to open the windows every 

morning to let the breeze rush through, and then there are those people who 

couldn’t be paid to open the windows. 

If you never allow fresh air to blow through your home, then it has most likely 

developed an unappealing odor. Open up! 

Step back and look at your house with the eyes of a potential buyer who has 

never entered through the door. Do a walkaround on the outside, and then go 

slowly through the house to see what can be cleared away or scrubbed down. 

All of this might take some time, but it will save you money, whether you’re 

hiring a staging expert or doing it yourself. 

D-I-Y 

Pinterest has become a great online resource for learning how to improve your 

living space through creative projects. 

If you find out that you have enough furniture, but just need to embellish your 

home a bit more, here are some ideas: 

• Brighten it up. Do you have a “sad” paint color in any or all rooms? Is the 

house monochromatic? 

Consider repainting rooms according to their purpose, such as using soft 

neutrals like mild yellows or creams that set off a glow when the sun shines 

in the dining room. 

Add an accent wall in the living room by choosing a complementary color, 

such as a calming sage green or a deep red against taupe walls. Whatever you 

do, make the home welcoming. 

New “clothes.” What would happen if you wore the same shirt without 

washing it every day for a week? It would look worn and dirty, and begin to 

smell. What about your home? Maybe it’s time to re-dress the windows and 

sofas. 
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Updating the window coverings to complement the paint color and re-

covering or purchasing new accent sofa pillows that pop can create a quick 

upgrade to your home. 

Also, update your bathroom collection with clean and bright towels and 

bathmats. 

• Bring it to life. Consider strategically adding a fresh plant or vase of 

flowers to the different rooms throughout the home. 

The keyword is strategically. This doesn’t mean adding a floor plant in every 

corner and putting a vase of flowers on every surface. 

Also, be smart! You want to be careful to avoid flowers with heavy pollen, 

such as lilies, to discourage any allergic reactions among potential buyers. 

• Slow things down. Adding lightly scented candles here and there and 

lighting them when showing the home will create a calmer atmosphere. 

Again, be careful to avoid heavy scents that encourage sneezing or instant 

headaches. Recommended scents are cinnamon, vanilla, pine, and citrus. 

• Play soft music. Have you ever taken the time to notice the varying 

differences in music choices among the stores that you visit? 

A very low background hum of classical music will add a level of 

sophistication to your home, releasing extra endorphins within the bodies of 

your potential buyers, and providing them with a sense of wealth as they stroll 

through the beautifully arranged home. 

HIRING A PROFESSIONAL VS. DOING IT YOURSELF 

Time is the most common denominator among 

homeowners during the home selling process. 

To conserve as much time for yourself as possible, 

you’ll want to delegate as many tasks as you can 

so that you will be free to focus on other important 

aspects of your move. 

A professional home stager could be a real lifesaver. Staging experts often have 

acquired valuable experience that they can pass on to your home to increase its 

salability. 

The staging professional or firm will create a theme in each room to complement 

the layout, bring in the furniture and home decor needed to complete the themes 
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throughout the house, and give you tips to use when showing the house, such as 

what kind of fresh flowers to buy or scented candles to burn. 

You might also consider that a staging expert or firm will provide the manpower 

needed to do the heavy lifting and moving of furniture throughout the house, and 

if any damage happens in the process, the stager covers the cost of repairs. 

On the other hand, staging the home yourself could not only save you money, but 

could also allow you to put more of your own personality into the theme. 

Having lived in the home yourself, you’re more familiar with its pros and cons 

indoors and outdoors — e.g., the need for more light in a certain room or ensuring 

the lawn is treated for weeds to keep them from sprouting up overnight. 

Your goal is to gain the highest ROI when your house sells. If you believe you 

can achieve this by staging on your own, then go for it; otherwise, spend the little 

extra on a professional upfront to reap the benefits at the sale. 

WHAT TO EXPECT WITH A PRO 

True staging pros run a very smooth operation. Of course, anyone can make 

mistakes. Here are a few things to keep in mind: 

• Ask around. Don’t just select a random name from online and hire the 

stager. Ask your agent, other Realtors®, and friends about their experiences 

and ask for a referral. 

Then, interview several pros and select the one who could provide the best 

value to you. 

• You get what you pay for. If the price tag is low, it’s likely that the quality 

of service offered will match that price. 

If your stager is a well-known expert in the field, your price tag will definitely 

be considerably higher than someone running a summer gig. 

Can your potential stager provide references and photos of successful past 

projects? 

• They ask you many questions. Just like a doctor, the staging pro wants 

as much information from you about your needs as possible. 

On your part, you also need to ask many questions during the initial 

consultation to make sure this is the stager for you. 

Ask about how they work out their rates, how long they will take, what you 

could do on your end to keep the costs down, whether they’ve staged homes 
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in the past (and how many), and whether they’ll expect anything from you 

during the process. 

They are staging pros. Not Realtors®. Not bankers. However, they do 

need to know enough about real estate to increase a home’s salability. 

Their job is to make your home as appealing as possible to potential buyers, 

so they will not (and should not) talk to you about negotiating pricing with 

those buyers. 

Be prepared to change your habits. The stager will want you to follow 

certain guidelines if you’ll he living in the staged house. 

This will help keep the rooms in order and ready for viewing. If you won’t 

he living in the house, it’s going to be much easier to keep the home clean 

and ready to show. However, get in and dust regularly. 

Real staging pros should make you feel confident about the quality of their 

work. 

If you have any negative internal reaction during your initial consultation, run 

in the other direction and find someone you can trust. If you want to sell your 

home, its ultimately your responsibility to make it happen. 

• • • 
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CHAPTER 13 
THE IMPORTANCE OF GOOD PICTURES 

You’ve heard it before and you’ll hear it again — your 

main goal in selling your home is to make money. 

Whether this is to make a profit or to pay off your 

current mortgage, your focus needs to be on making that 

sale. 

Sound too stressful? Not excited about the idea? You 

can make it more fun. For instance, how are you with 

taking pictures? 

Pictures play a huge role in nailing that sale. If you have great pictures, you’ll set 

yourself up above other homeowners battling for the same buyers. Think about it. 

If you had to purchase a home in a particular city for work purposes and there 

were only two for sale in that city that could fit your needs, which seller would 

you trust more from the get-go? The one who posts casual pictures that capture 

dishes in the sink or a sock in the corner, or the one who gives the impression of 

a pristine lifestyle? 

You can show off your pristine lifestyle and build up the buyer’s confidence in 

the quality of your home by putting in a little extra effort. Isn’t it true that the real 

winners in every category of life are ones who put out the most effort? 

Need some ideas? Read through these tips to help get the ball rolling: 

•  Pretend that you’re shooting for a magazine. It all starts with 

cleaning, cleaning, cleaning! Get rid of the clutter, move out old and ugly 

furniture, and hide away your personal belongings. 

You don’t want your family photos, laundry, or the old torn lounge chair 

online for the world to see. 

• Shelter the pets. This is important. Even if you’re the most meticulous pet 

owner in the world, advertising to potential buyers that you have birds in a 

cage, a free-roaming guinea pig, or a bedroom dedicated to a family of rare 

Siamese cats will turn people away. 

Pets often create odors that stick around for a while, and since you’ll be 

working hard to make this odor disappear, you want to avoid bringing any 

attention to these critters. 
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You’ll need to do more than just hide them from the photos, however; find 

another place to shelter them if you want the most luck in making the sale. 

• Add sprinkles on top. A few home accessories with colors that pop will 

go a long way. For example, do you have any bright sofa pillows? How about 

a healthy green plant, or a vase of colorful flowers strategically placed in each 

room? 

• Light it up. Are your pictures too dark or washed out? 

Not enough light from the windows? Add some lighting to bring them up a 

level. Bright LED lamps in the corners or off-camera can add just the touch 

you need. 

• Hire a stager. If you don’t want to go through the effort on your own, you 

can hire a professional stager who can come in to rearrange the furniture or 

even bring in some accessories or extra pieces of furniture. 

When you’re interviewing different stagers for the job, check up on rates per 

room. You might decide to photograph only certain rooms in the house, but 

you’ll win bigger with more pictures. 

• Hire a photographer. Although you certainly can take great pictures on 

your own without a very expensive camera, you might consider having a pro 

do the work. 

This can give you an even greater advantage over other sellers by helping to 

increase the perceived value of your home. 

PHOTOS OF THE OUTSIDE 

It goes without saying that your potential buyers want to see the inside and the 

outside in any online listing or property website that you have. If you’re going to 

show them, then show them! Before taking pictures, take these important steps: 

• Cut that grass. Whether you do it yourself or support your neighborhood 

professional, give your lawn a clean, close cut. 

Get rid of some tension with your weed-whacker by obliterating those 

stubborn weeds and extra strands of grass along pathways, the house, and 

around trees. 

• Trim the hedges. If there’s one thing that helps to look like an abandoned 

hideout, it’s a runaway row of hedges. 

You can save the day by a quick trim to make sure the bushes are nice and 

even, adding another spark of life to the outside. 
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• Colorful landscaping. Plant a variety of colorful flowers, and lay some 

red cedar chips. 

If you would like to provide a night photo for effect, consider adding some 

LED path lights. 

• Give it a bath. Shine the windows, hose down the house, and clean the 

gutters. Sweep the pathways and driveway. You don’t want pictures of 

cobwebs around your doorways or of water-stained windows. 

Take strategic photos from angles that really show off your home. Following 

the above tips should make this easier because you won’t be trying to avoid 

capturing the grass or bushes in the photos. 

DRONES 

In the past, you would’ve needed to 

pay an expensive fee to a pilot for the 

use of a private plane or helicopter. 

Now, you can make it all happen 

more affordable with drones. 

Besides being used by some to spy on 

neighbors, drones have a variety of 

uses. The good news is (hat one of 

these is to show off the high value of 

your home to potential buyers. 

As regulation continues to shape the future of drones and their legal use by 

civilians, you can still stay ahead of the crowd by hiring a licensed drone 

photographer or getting the license to fly one yourself. 

Why does drone photography give you an advantage over other sellers? 

• Provides a big-picture view. You can give potential buyers a complete 

view of your property by an aerial photograph or video. 

This is something that most homeowners never see for themselves for as 

many years as they have lived in their homes. 

The house, the yard, the distance from neighbors, the proximity to various 

parts of the community — this is truly a valuable shot. 

• Shows the road home. If you choose to have the drone capture video 

footage, you can lake the potential buyers on a ride up the street to your home 

and even pull up into the driveway and walk them to the front door. 
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Whether doing it yourself or hiring an experienced professional, draw up a 

plan. 

Map out the route, plan the time of day, and be prepared to take multiple 

photographs or video shots to give yourself options. 

Do you want to benefit from the lighting effects of sunrise or sunset? Do you 

want to catch the school bus route? 

Do you want to include any wildlife, such as deer, around your property? 

Think ahead. Planning the details will help your drone project move smoothly 

and provide a valuable finished product. 

VIDEO WALKTHROUGH 

We’re now a mile ahead of the rest. This is every home buyer’s dream. 

You could use a drone or use your camera, but either way, taking potential buyers 

on a walk through their future home could be just the motivation they need to 

further explore the purchase and sign the contract. 

How many entrances do you have to your home? Consider starting a separate 

video from each door and walking through the home to give the viewers multiple 

perspectives. 

The more you can give, the more value you will create, the more offers you will 

receive, and the more quickly you will make the sale. 

To take it up another notch, consider making it a guided tour by either having 

someone walk in front of the camera while explaining each room, or make it a 

guided tour with a voiceover. 

There’s always someone in your circle who has a great voice, so if it’s not you, 

ask this other person for a favor. Otherwise, you can hire a voiceover professional 

through an online agency. 

If you could save a few long-distance potential buyers the cost of a plane trip, 

you’ve already won in their eyes. It now gives them a sense of urgency to be the 

first to snatch up your house before it’s gone! 

• • • 
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CHAPTER 14 
REPAIRS OR TOUCHUPS TO IMPROVE VALUE 

First, keep in mind that you don’t need a giant improvement to 

achieve your goal. Small improvements introduced in almost 

every room, including the exterior of the house, is what you’re 

aiming for. 

Here are some tips to get you started: 

• Clean, clean, and clean. Nothing looks more appealing and eye catching than 

a neat and clean house. Start improving the appearance of your house by 

cleaning out the debris, making your garden look like an ideal place and 

painting or polishing the front door to make it more welcoming. 

• Decluttering is also a part of cleaning, so get rid of things you don’t need to 

make room for new ones. 

The first glance is usually enough to tell a lot about a house. 

Go out and see how other people would judge your exterior. 

Does it need repainting? Is there a walkway that you can highlight by 

introducing some flowers? 

Keep it simple but try to make it neat. 

• The kitchen usually needs an upgrade, whether it’s been used or is still new 

and untouched. 

Renovating it using modern decor is going to instantly improve the value of 

your home. 

Why? 

Because people have an eye for the kitchen and they want it to be just perfect. 

Even if they would have to compromise on other rooms, they will buy a home 

just because its kitchen is well-maintained and inviting. 

• Other than the kitchen, bathrooms are something people usually inspect very 

closely. 

Replace the faucets, and clean up the bathroom counter. We would again 

emphasize on simplicity, because simple and neat arrangements are usually 

easy to clean and maintain. 
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WHAT IS WORTH YOUR INVESTMENT? 

So, you’re done decluttering, cleaning and upgrading. 

What’s next? Well, if you have a good investment to make for your home, divide 

it into three or four parts to bring some really impressive improvements to your 

home. 

Here are some areas you might want to think about seriously: 

• Lighting: If you’re not very satisfied with the lighting system in your house, 

replace it. 

But for this, you would need to buy fixtures and other equipment for each and 

every room in order to make it look consistent and attractive. 

•  Plumbing: Many old homes have rusty pipes and 

even some leakage in the plumbing that require 

serious attention. 

Your home won’t sell fast (and at a price you have 

in mind) if you haven’t already invested in making 

the plumbing system better and improved. 

•  Flooring: These days, most people look for hardwood floors or alternatives 

that are easy to manage and provide health benefits instead of carpeting. 

Tiled floors are also acceptable. If you think this improvement would bring 

you high profits, make it right away. 

•  HVAC Replacement: With the passage of time, new and more energy-

efficient systems are being introduced to the market that incur a one-time cost 

and help you save huge amounts of money on utility bills. If you want to add 

a new and unique selling point to your ad, make this replacement as part of 

your home improvement strategy and see the offers start coming. 

WHAT’S REALLY WORTH REPAIRING? 

Remember that it’s not wise to spend your money on each and everything, just to 

have it repaired. Not all things are worth repairing; some need to be thrown out 

and others need to be replaced. This is one principle that most people follow when 

they stage their home. 

Inspect each and every aspect of your home and then come up with a plan that 

will go with your budget as well as improve your home. You may want to replace 

outdated appliances in the kitchen. Repairing these machines isn’t an option, so 

you’ll have to get rid of them and buy new ones. 
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If your budget doesn’t allow this upgrade, simply give the ones you use a color-

boost or something similar to at least improve their appearance. 

If you already have wooden floors installed at home, look for scratches and be 

prepared for some refinishing. This is one aspect most home buyers would look 

into closely, but there’s no need to replace the entire flooring. 

Wooden floors look great, even if they are old and worn out. Give them a little 

lift-up to make them more attractive and appealing. 

Nowadays, energy efficiency has found its way into many systems, including the 

windows. Now people look for the latest windows and other systems that are 

designed to be more energy efficient, providing a number of health and 

environmental benefits. 

Replace your old windows for these new ones if you want to improve the value 

of your home through small yet significant changes. 

If your bathroom floors are tiled, look for any flaws or cracks — especially if the 

tiles are white or light colored. These types of flaws arc hard to conceal, even if 

you arrange everything else very neatly. 

So, before investing in other bathroom accessories and putting in your efforts to 

declutter it, replace a cracked floor tile. 

• • • 
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CHAPTER 15 
HOW TO DEAL WITH CHILDREN  

AND ANIMALS WHEN STAGING 

If you’ve decided to put your home for sale on the market, you’ll have to consider 

all types of buyers; this includes those who love pets and those who don’t. There 

can be many reasons behind that thinking, so there’s no need for judgment either 

way. 

Before putting up for sale a house in which pets have dwelled, you’re going to 

need to do a lot of retouching and cleaning. You should strongly consider moving 

your pets temporarily to someone else’s home, or boarding them, until you find a 

new home for yourself. 

CHILDREN- AND ANIMAL-RELATED  

DAMAGE AND SOLUTIONS 

Children and animals damage things, there’s no denying that. There must be a 

way to fix up the damages, remove the pets temporarily, and make the house look 

as if it had never been lived in by either small children or animals (or both). 

Here are some solutions to help you clean up the “mess” and make your visitors 

comfortable with the place. 

•  Stains on the floor: If you have carpeted floors, the 

stains might be difficult to remove. You can seek 

professional help when it comes to cleaning or 

washing the carpets, not only to remove stains but 

also to make them appear clean. 

Wooden floors are susceptible to pet scratches and scratches made with toys 

by children. Consider fixing it up if that’s the case, in order to make the floor 

look new and almost unused. 

•  Pet odors/smells: This is one thing all home buyers 

definitely don’t want in their new home. 

Living in a house with pets makes you immune to the 

smell, but when an outsider pays a visit, they can instantly 

whiff those pesky pet smells. 

Use a professional cleaning solution to make these odors go away — but 

don’t try to mask the smells with air fresheners. These only provide a 

temporary solution. 
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• Signs of a pet: You don’t want your visitors to sense that a pet has been 

living in the house. Remove serving bowls, pet toys, pet beds, litter boxes, 

and other items that belong to your pets to give a good first impression. 

Be sure you remove all pet-related items from all rooms. Don’t put up photos 

of your pets. 

When it comes to kids, decluttering is one thing that helps achieve a big part 

of their cleanup. Start at least a week earlier than the date you want to put the 

house on the market. 

Some sellers with kids allow at least a two-hour notice period for showing. 

This is to clean the house, clear the clutter, and remove or hide any freshly 

made stains or scratches. 

If there aren’t any hidden cabinets in your home where you can dump the 

entire clutter when somebody wants to see your home in 10 minutes, be 

prepared to use the car trunk to throw the debris and clean up the place 

quickly. 

Pay special attention to the children’s bedrooms when decluttering your 

entire house. Organize the cupboards, pack away offseason clothes, put away 

some unused or broken toys, and get rid of gear that’s no longer needed. 

When you’re done staging, take excellent photos of their bedroom as well as 

the lawn or front yard, to put them with an ad. Repainting is another important 

step when you decide to sell off your home that has been lived in by small 

children. If the walls are dirty, nobody will be interested in buying your home. 

If you have older kids at home, get them involved with the staging process 

and tell them just how great it would be to move into a new home. Ask them 

to clean up their own room, and provide them with boxes or cartons to store 

away things they don’t need. 

While kids at home can pose a serious threat to your staging efforts, they can 

also become an inspiration for some people. For example, if you have a 

children’s playroom or a toys room in the house, you can declutter it and 

make it neat and tidy to show it off to the visitors. 

Similarly, children’s study area can be an attractive thing for some buyers 

who have kids of their own and who would like to buy a place that is child-

friendly. 



68 

 

CHAPTER 16 
WRAP-UP 

So, to wrap up — of all the suggestions 

offered throughout this book to help you 

get the most out of a home sale, most 

don’t even have to take you much time or 

money, and are rather going to make you 

money when you close your house. Some 

of these things are so easy, it’s a no 

brainer. 

Taking down pictures of religious or race 

affiliation, or other details that represent 

things that aren’t neutral for everyone, is 

so quick and easy to do. 

Keeping everything clean, landscaped, and in great shape will cost you no more 

money than you regularly pay to keep your house clean. Set the table in your 

dining room and put wine glasses out in your kitchen. These things really work. 

There will be other choices you’ll need to make, such as whether to upgrade 

certain things with big repairs or expensive changes. Retiling, or redoing your 

floors or lawn, can make such a big difference with your listing’s online presence, 

curb appeal, and showings or open houses. 

In most cases putting big money into those things, or anything else similar, will 

net a return on your investment. 

Another choice you’ll have is if you want to bring in a professional stager, who 

may bring in their own furniture and other items, or if you want to do it yourself. 

It’s much cheaper to do it yourself, but the professional will sometimes guarantee 

certain things about the sale. Plus, they’ll really take your house to another level, 

a level that will often blow away anyone who comes through it. 

 

• • • 

 

 



69 

 

HOW TO SELL 
YOUR HOME FOR 

MORE MONEY 

How much can you really get for your home? Chances are it’s more than you 
think. I’ve laid out strategies to sell each part of your home, helping you 
attract the most buyers and maximize your profits. 

Inside, you’ll learn: 

 Staging ideas for each room 

 Curb appeal and outdoors advice 

 The importance of great pictures 

 How to neutralize your home 

 How to declutter your entire house 

 What repairs or touch-ups will improve value 

 How to deal with animals or children when staging 

Dean Bright is a REALTOR® & Solutions Provider with 
REMAX Top Performers serving Athens, Watkinsville and 
surrounding Communities. This book was written to help 
homeowners who want to get the most money out of 
their homes. You’ll learn how to stage and present your 
home in order to get the most profit. 
These strategies are proven and will have buyers 
envisioning themselves in your home. 

To contact Dean, email Dean@DeanBrightRealEstate.com 
Call (706) 666-5683 or visit www.DeanBrightRealEstate.com 
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